ANusAURLL

3cunmsvavnnRanazmasmMsningadonnums
lwvanoymsnazinSovavniiunma Tuuna:lsiday
_buovus:zinAlnana:zdwus:zind

uouss Toisur
“Suns@ waina*
nnuwa sssusv *

%3 r
unnnege

Abstract

£ Y ] ' a A =y v 3 A
nilalusnasmsilesiuilyminms Tavanh wadewgdnssumsus Inponsh limunz wveudn Ae ngrue
2 o & . v i o
nsouasmslumsaiugums lawan mMsAnpiiiieglsy senunIunguuIsIazNIATMSANEITEINUNIT
A A dAad o = '
Tawvanennsuaznsesaundinaa ludunazTadey svoslszme Inonazaralszina
aa = Yo Ay Py v A4 v a4y
Ansane 19353 T uAnuaz I INdayad unguIauazIn NI nedItes luszeznal 10 Yaru
T @ < a a
w1 @A, 2546-2555) FugudeyaveInInly 8efnso sz giudeyanavueeulatinazmsly Google search
v v
engine Tasfiadonnquilediauuunaleduneutazdlegai lade dangy  WSgomsm UsITa oo WTIAY LAz
N s g = o = P Y A A
Ty miuvanmsAnuingruetaznasmMINneIteanums lavaneisuaziniesdaua veallssmea
1 dy =2
matisawdaveslszmalne
= A& S4 9 o A A A d
WaMIANY1 WU 1eMIveInguIIgLasNIAINMINNeItesnums layanomsuazinsesaundiiaa
ludunaz Tmdoy svewlsznalng dengy  vigowsn usFa oo wsdouas QﬂIﬂiilﬂJE)ﬂ’Jnl’i“"lJﬂi\iﬂu o
FouTuarwese e ifuanuess shldiieanudhladaly e daRedu “um venunil
Tuugazlszmamaidomnuasesnsnifaszoznaazdann lums Tusanfiuand iy luvazi Uszmea
a L D] ° ' o W a ' { '
anTds lufimsmuuasanamazaidanarlums Tavan wazusigaiiiess wngrueiiwTasanszning
6.00 1. 9 21.00 U,
o o Sd 0 9 o A A dad
NATIAITWAUINYHLBUAZVIATNITNABITOINUNITAIVAUMT TubUIDIMITHaZIAToIA NN T
o = A Y a & A A~ ~ '
Tusiunaz Tandow sluilszmelne e ldidnuazionyulnsaamsus Innomisuazindesdauniinnu " veae
Ed
RGN RITION

/1 gy ms lawan, ngyine, oIITIAIAT 0L

Evolution of Advertising Regulations of Food and Beverages with High Sugar, Fat, and Sodium
in Thailand and Foreign Countries

Nongnuch Jaichuen*, Sirinya Phulkerd*, Thaksaphon Thamarungsi*

*International Health Policy Program (IHPP), Thailand

One of the interventions in order to prevent unhealthy diet habits of children is law or regulations to
control advertising. This article is the review of an evolution and enforcement of the regulations in 6
countries, UK, USA, Brazil, Australia, Singapore and Thailand. A wide variety of publications, databases
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from websites, reports and books from 2001 to 2011 that involving about regulations of food advertise-
ment were studied. It was found that the content of laws and regulations related to advertising food and
drinks with high sugar, fat and sodium in all six countries indicated that advertising must not contain any
false, misleading, and deceptive statements, and/or misrepresentation on products. However the limita-
tions about times and duration of advertising were different. Brazil has a bill to ban advertising from
6 a.m. to 9 p.m. but Singapore has no time limitation.

In conclusion, Thai government should develop advertising legislation and regulations related to
food and drinks with high sugar, fat and sodium in order to reduce consumption of these risky foods and
beverages among children and youth in Thailand.

Keywords: advertising, regulations, food and beverages
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8 ummaﬂ;‘jﬁﬁmm the AANA Environmental Claims in Australian Association of National uﬂﬂaﬁi‘lﬂ
mﬂ‘ljiﬁm’ﬂﬂ‘lﬂ! Advertising & Marketing Code Advertisers (AANA)
RLLH 1 n;]wmmmmﬂ%"jg the Food Regulations 2006 the Agri-Food and Veterinary uﬂﬂaﬁi‘lﬂ
Authority of Singapore (AVA)
2 ngwmammmﬂﬁ"ﬁs the Consumer Protection Act 2003 Ministry of Trade and Industry uﬂﬂaﬁi‘lﬂ
DY EIES ‘U“]Jigﬁ] 2009 (Fair Trading) of Singapore
3 ummqﬂﬁﬁﬁmm Singapore Code of Advertising Practice ~ Advertising Standards Authority RN IUAN
mﬂ‘ljﬁﬁﬂ!’ﬂﬂ‘lﬂ! (SCAP) 2008 of Singapore (ASAS)
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