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∫∑§—¥¬àÕ Àπ÷Ëß„π¡“μ√°“√ªÑÕß°—πªí≠À“°“√‚¶…≥“∑’Ë àßº≈μàÕæƒμ‘°√√¡°“√∫√‘‚¿§Õ“À“√∑’Ë‰¡à‡À¡“– ¡¢Õß‡¥Á° §◊Õ °ÆÀ¡“¬

À√◊Õ¡“μ√°“√„π°“√§«∫§ÿ¡°“√‚¶…≥“ °“√»÷°…“π’È¡’«—μ∂ÿª√– ß§å‡æ◊ËÕ∑∫∑«π°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√

‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß¢Õßª√–‡∑»‰∑¬·≈–μà“ßª√–‡∑»

«‘∏’°“√»÷°…“ „™â«‘∏’°“√ ◊∫§âπ·≈–√«∫√«¡¢âÕ¡Ÿ≈¥â“π°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕßœ „π√–¬–‡«≈“ 10 ªï∑’Ëºà“π

¡“ (ªïæ.». 2546-2555) ºà“π∞“π¢âÕ¡Ÿ≈¢Õß¿“§√—∞ Õß§å°√Õ‘ √– ∞“π¢âÕ¡Ÿ≈¡μ‘™πÕÕπ‰≈πå·≈–°“√„™â Google search

engine ‚¥¬§—¥‡≈◊Õ°°≈ÿà¡μ—«Õ¬à“ß·∫∫À≈“¬¢—ÈπμÕπ·≈–μ—«Õ¬à“ß∑’Ë‰¥â§◊Õ Õ—ß°ƒ…  À√—∞Õ‡¡√‘°“ ∫√“ ‘́≈ ÕÕ ‡μ√‡≈’¬ ·≈–

 ‘ß§‚ª√å ®“°π—Èπ®÷ß∑”°“√»÷°…“°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡œ ¢Õßª√–‡∑»

‡À≈à“π’È√«¡∂÷ß¢Õßª√–‡∑»‰∑¬

º≈°“√»÷°…“ æ∫«à“ ‡π◊ÈÕÀ“¢Õß°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈

‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß¢Õßª√–‡∑»‰∑¬ Õ—ß°ƒ…  À√—∞Õ‡¡√‘°“ ∫√“ ‘́≈ ÕÕ ‡μ√‡≈’¬·≈– ‘ß§‚ª√å¡’¢âÕ§«“¡√–∫ÿμ√ß°—π §◊Õ

μâÕß‡ªìπ§«“¡®√‘ß Àâ“¡„™â¢âÕ§«“¡∑’Ë‡ªìπ‡∑Á® ‡°‘π§«“¡®√‘ß ∑”„Àâ‡°‘¥§«“¡‡¢â“„®º‘¥„π “√– Ì“§—≠‡°’Ë¬«°—∫ ‘π§â“ πÕ°®“°π’È

„π·μà≈–ª√–‡∑»μà“ß¡’¢âÕ°”Àπ¥‡√◊ËÕß°“√®”°—¥√–¬–‡«≈“·≈–™à«ß‡«≈“„π°“√‚¶…≥“∑’Ë·μ°μà“ß°—π „π¢≥–∑’Ë ª√–‡∑»

 ‘ß§‚ª√å‰¡à¡’°“√°”Àπ¥™à«ß‡«≈“·≈–®”°—¥‡«≈“„π°“√‚¶…≥“ ·≈–∫√“´‘≈¡’‡æ’¬ß√à“ß°ÆÀ¡“¬∑’ËÀâ“¡‚¶…≥“√–À«à“ß

6.00 π. ∂÷ß 21.00 π.

¿“§√—∞§«√æ—≤π“°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√§«∫§ÿ¡°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈

‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß„πª√–‡∑»‰∑¬ ‡æ◊ËÕ„Àâ‡¥Á°·≈–‡¬“«™π‰∑¬≈¥°“√∫√‘‚¿§Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’§«“¡‡ ’Ë¬ßμàÕ

 ÿ¢¿“æ‡À≈à“π’È≈ß

§” ”§—≠: °“√‚¶…≥“, °ÆÀ¡“¬, Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡

Abstract Evolution of Advertising Regulations of Food and Beverages with High Sugar, Fat, and Sodium
in Thailand and Foreign Countries
Nongnuch Jaichuen*, Sirinya Phulkerd*, Thaksaphon Thamarungsi*
*International Health Policy Program (IHPP), Thailand

One of the interventions in order to prevent unhealthy diet habits of children is law or regulations to
control advertising. This article is the review of an evolution and enforcement of the regulations in 6
countries, UK, USA, Brazil, Australia, Singapore and Thailand. A wide variety of publications, databases
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¿Ÿ¡‘À≈—ß·≈–‡Àμÿº≈

π™à«ß 5 ªï∑’Ëºà“π¡“¬Õ¥¢“¬¢π¡¢∫‡§’È¬«„πª√–‡∑»‰∑¬

‡æ‘Ë¡¢÷Èπ®“° 48,516 μ—π ‡ªìπ 73,740 μ—πμàÕªï À√◊Õ‡æ‘Ë¡

¢÷Èπª√–¡“≥√âÕ¬≈– 35.2 ‚¥¬¢π¡¢∫‡§’È¬«∑’Ë¡’ à«π·∫àß°“√

μ≈“¥≈”¥—∫μâπ§◊Õ ¢π¡∑’Ë∑”®“°·ªÑß¡—πΩ√—Ëß ·ªÑß “≈’ ·ªÑß¡—π

 ”ª–À≈—ß·≈–·ªÑß¢â“«‚æ¥ √Õß≈ß¡“§◊Õ ¡—πΩ√—Ëß·ºàπ∑Õ¥

°√Õ∫(1) Àπ÷Ëß„π “‡Àμÿ ”§—≠∑’Ë∑”„Àâª√‘¡“≥°“√∫√‘‚¿§¢π¡

¢∫‡§’È¬«‡æ‘Ë¡¡“°¢÷Èππ—Èπ Õ“® ◊∫‡π◊ËÕß¡“®“°Õ‘∑∏‘æ≈¢Õß°“√

‚¶…≥“∑“ß‚∑√∑—»πå(2) ́ ÷Ëß°“√¢“¬¢π¡¢∫‡§’È¬«¡ÿàß‡ªÑ“‰ª∑’Ë°≈ÿà¡

‡¥Á°·≈–«—¬√ÿàπ∑’Ë¡’Õ“¬ÿ√–À«à“ß 5-24 ªï(3)

°“√ ”√«®°“√‚¶…≥“„π™à«ß‡«≈“∑’Ë¡’°“√åμŸπ„π«—πÀ¬ÿ¥ ÿ¥

 —ª¥“Àå™à«ß‡™â“®“° 3 ™àÕß√“¬°“√ æ∫«à“ „π 1 ™—Ë«‚¡ß¡’°“√

‚¶…≥“∂÷ß 42 §√—Èß ‚¥¬¢π¡‡¥Á°∑’Ë¡’§«“¡∂’Ë„π°“√‚¶…≥“ Ÿß

¡“°∑’Ë ÿ¥ §◊Õ ¢π¡¢∫‡§’È¬« ª√–‡¿∑¡—πΩ√—Ëß ¢â“«‡°√’¬∫

πÕ°®“°π’È ¬—ß¡’≈Ÿ°Õ¡ À¡“°Ω√—Ëß ‡¬≈≈’Ë·≈–‡«‡øÕ√å¥â«¬(4) ´÷Ëß

√ Ÿª·∫∫°“√‚¶…≥“¡—°„™â¿“æ  ’ —π ‡ÕÁø‡ø§μå·≈–æ√’-

‡´Áπ‡μÕ√å∑’Ë‡ªìπ°“√åμŸπ·≈–∫ÿ§§≈∑’Ë¡’™◊ËÕ‡ ’¬ß∑’Ë —ß§¡¬Õ¡√—∫

‡™àπ ¥“√“ π—°√âÕß·≈–π—°°’Ã“∑’Ë°”≈—ß‚¥àß¥—ß ‡æ◊ËÕ‚πâ¡πâ“«„®„Àâ

ºŸâ∫√‘‚¿§™◊Ëπ™Õ∫ ‘π§â“À√◊Õ‡æ◊ËÕ§√Õß„®§π¥Ÿ ·≈–°“√‚¶…≥“

ª√–‡¿∑ àß‡ √‘¡°“√¢“¬¥â«¬«‘∏’°“√≈¥ ·≈° ·®° ·∂¡ ‡™àπ

°“√≈¥√“§“ 25% ∑ÿ°«—πæÿ∏ °“√·®°§ŸªÕß‚¶…≥“´◊ÈÕ ‘π§â“

‡ªìπ™ÿ¥√“§“æ‘‡»… °“√·∂¡¢Õß‡≈àπ ‡ªìπμâπ À√◊Õ°“√™‘ß‚™§ ‡™àπ

 àßΩ“‡§√◊ËÕß¥◊Ë¡™‘ß√“ß«—≈‰ª∑—«√åª√–‡∑»≠’ËªÿÉπ¬°·°äß(5) ÷́Ëß°“√

®—¥°‘®°√√¡‡À≈à“π’È¡’«—μ∂ÿª√– ß§å‡æ◊ËÕ„ÀâºŸâ∫√‘‚¿§√Ÿâ®—°·≈–

®Ÿß„®„Àâ´◊ÈÕ ‘π§â“(6)

πÕ°®“°π’È ®“°À≈—°∞“π∑“ß«‘™“°“√∑—Èß‰∑¬·≈–μà“ß

ª√–‡∑» æ∫«à“ √âÕ¬≈– 31.2 ¢Õß‡¬“«™π„™â™à«ß‡«≈“∑’Ë¥Ÿ

‚∑√∑—»πå∫√‘‚¿§¢π¡¢∫‡§’È¬«¡“°∑’Ë ÿ¥(7) ·≈–∂â“À“°‡¥Á°‰¥â√—∫

°“√°√–μÿâπ¡“°Ê ®“°°“√‚¶…≥“ ‡™àπ 1 ™—Ë«‚¡ß‡®Õ¿“æ´È”Ê

°—π 4 §√—Èß ®–¡’º≈μàÕ°“√‡ª≈’Ë¬πæƒμ‘°√√¡∑”„Àâ‡¥Á°‡°‘¥

§«“¡Õ¬“°‰¥â „π¢≥–∑’Ë°“√≈¥ ·≈° ·®°¢Õß·∂¡®–¥÷ß¥Ÿ¥

„®„Àâ‡¥Á°μâÕßÀ“‡ß‘π¡“ ◊́ÈÕ(8) ¬‘Ëß‰ª°«à“π—Èπ ‡¥Á°∑’Ë “¡“√∂®¥®”

¬’ËÀâÕÕ“À“√‰¥â®–¡’§«“¡μâÕß°“√´◊ÈÕ·≈–∫√‘‚¿§Õ“À“√‡æ‘Ë¡¡“°

¢÷Èπ(9-11) Õ’°¥â«¬  °“√‚¶…≥“®÷ß‡ªìπªí®®—¬ ”§—≠∑’Ë¡’Õ‘∑∏‘æ≈μàÕ

æƒμ‘°√√¡°“√∫√‘‚¿§¢Õß‡¥Á° ∑’ËÕ“® àßº≈„Àâ‡°‘¥ªí≠À“∑“ß

 ÿ¢¿“æμ“¡¡“‰¥â ‡™àπ ‡ªìπ‚√§Õâ«π Àßÿ¥Àß‘¥ßà“¬  ¡“∏‘ —Èπ

°“√∑”ß“π¢ÕßÀ—«„®·≈–ªÕ¥≈â¡‡À≈« ‡°‘¥§«“¡º‘¥ª°μ‘¢Õß

√–∫∫‡º“º≈“≠´÷Ëß∑”„Àâ‡°‘¥‚√§À√◊Õ¿“«–μà“ßÊ ‡™àπ ‚√§

‡∫“À«“π ¿“«–‰¢¡—π„π‡≈◊Õ¥ Ÿß §«“¡¥—π‚≈À‘μ Ÿß ‚√§À—«„®

‡ âπ‡≈◊Õ¥Õÿ¥μ—π ‚√§‰μ·≈–¡–‡√Áß(12)

¥—ßπ—Èπ ‡æ◊ËÕ§«“¡ª≈Õ¥¿—¬¢Õß‡¥Á° ®÷ßμâÕß¡’°ÆÀ¡“¬À√◊Õ

¡“μ√°“√„π°“√§«∫§ÿ¡°“√‚¶…≥“  ‡æ◊ËÕ≈¥‚Õ°“ „π°“√™¡

‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡¢Õß‡¥Á° ·μà∑’Ëºà“π¡“°ÆÀ¡“¬

·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√§«∫§ÿ¡‚¶…≥“∑“ß‚∑√∑—»πå

¢Õßª√–‡∑»‰∑¬¡’°“√°”Àπ¥‡ªìπ¢âÕ∫—ß§—∫∑’Ë√–∫ÿ·π«∑“ß°“√

§«∫§ÿ¡‚¶…≥“∑“ß‚∑√∑—»πå·∫∫°«â“ßÊ ‰¡à¡’°“√°”Àπ¥À≈—°

‡°≥±å„π¥â“π√Ÿª·∫∫·≈–‡π◊ÈÕÀ“°“√‚¶…≥“ Õ’°∑—Èß¬—ß¢“¥°“√

μ√«® Õ∫√–¬–‡«≈“„π°“√‚¶…≥“ ¢“¥°“√§«∫§ÿ¡§«“¡∂’Ë„π

°“√‚¶…≥“ ·≈–°“√∫—ß§—∫„™â°ÆÀ¡“¬Õ¬à“ß®√‘ß®—ß·≈–™—¥‡®π

¥—ßπ— Èπ °“√»÷°…“π’ È®÷ß¡’«—μ∂ÿª√– ß§å‡æ◊ ËÕ»÷°…“«‘‡§√“–Àå

from websites, reports and books from 2001 to 2011 that involving about regulations of food advertise-
ment were studied. It was found that the content of laws and regulations related to advertising food and
drinks with high sugar, fat and sodium in all six countries indicated that advertising must not contain any
false, misleading, and deceptive statements, and/or misrepresentation on products. However the limita-
tions about times and duration of advertising were different.  Brazil has a bill to ban advertising from
6 a.m. to 9 p.m. but Singapore has no time limitation.

In conclusion, Thai government should develop advertising legislation and regulations related to
food and drinks with high sugar, fat and sodium in order to reduce consumption of these risky foods and
beverages among children and youth in Thailand.

Keywords: advertising, regulations, food and beverages

„



«“√ “√«‘®—¬√–∫∫ “∏“√≥ ÿ¢ ªï∑’Ë 9 ©∫—∫∑’Ë 1 ¡°√“§¡-¡’π“§¡ 2558

82

ª√–«—μ‘§«“¡‡ªìπ¡“¢Õß°“√ÕÕ°°ÆÀ¡“¬·≈–¡“μ√°“√∑’ Ë

‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π

·≈–‚´‡¥’¬¡ Ÿß¢Õßª√–‡∑»‰∑¬·≈–μà“ßª√–‡∑» ·≈–π”º≈∑’Ë

‰¥â‰ª‡ªìπ·π«∑“ß„π°“√¥”‡π‘π°“√¢—∫‡§≈◊ ËÕπ°“√æ—≤π“

°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–

‡§√◊ËÕß¥◊Ë¡¥—ß°≈à“«¢Õßª√–‡∑»‰∑¬

√–‡∫’¬∫«‘∏’»÷°…“

°“√»÷°…“π’È „™â«‘∏’°“√∑∫∑«π«√√≥°√√¡·≈–«‘‡§√“–Àå

‡Õ° “√ ‡æ◊ ËÕ»÷°…“‡ª√’¬∫‡∑’¬∫°ÆÀ¡“¬·≈–¡“μ√°“√∑’ Ë

‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π

·≈–‚´‡¥’¬¡ Ÿß¢Õßª√–‡∑»μà“ßÊ √«¡∂÷ßª√–‡∑»‰∑¬

°“√§—¥‡≈◊Õ°°≈ÿà¡μ—«Õ¬à“ß

„π°“√»÷°…“§√—Èßπ’È‰¥â„™â«‘∏’°“√‡≈◊Õ°°≈ÿà¡μ—«Õ¬à“ß·∫∫

À≈“¬¢— ÈπμÕπ (Multi-stage cluster sampling) ®“°

ª√–‡∑»∑—Ë«‚≈°®”π«π∑—ÈßÀ¡¥ 193 ª√–‡∑»(13) ´÷Ëß¡’¢—ÈπμÕπ

°“√‡≈◊Õ°μ—«Õ¬à“ß ¥—ßπ’È

¢—Èπ∑’Ë 1 ®”·π°æ◊Èπ∑’Ë‚≈°ÕÕ°‡ªìπ 6 ∑«’ª ‰¥â·°à ‡Õ‡™’¬

ÕÕ ‡μ√‡≈’¬ ¬ÿ‚√ª Õ‡¡√‘°“‡Àπ◊Õ Õ‡¡√‘°“„μâ·≈–·Õø√‘°“

·≈– ÿà¡‡≈◊Õ°‰¥â 5 ∑«’ª ‰¥â·°à ‡Õ‡™’¬ ÕÕ ‡μ√‡≈’¬ ¬ÿ‚√ª

Õ‡¡√‘°“‡Àπ◊Õ·≈–Õ‡¡√‘°“„μâ

¢—Èπ∑’Ë 2  ÿà¡Õ¬à“ß‡®“–®ß„π·μà≈–∑«’ª ‡æ◊ËÕ‡≈◊Õ° 1

ª√–‡∑» ‰¥â·°à Õ—ß°ƒ…  À√—∞Õ‡¡√‘°“ ∫√“´‘≈ ÕÕ ‡μ√‡≈’¬

·≈– ‘ß§‚ª√å ·≈–‡°Á∫¢âÕ¡Ÿ≈¢Õßª√–‡∑»∑’Ë ÿà¡‡≈◊Õ°¡“‰¥â

À≈—°‡°≥±å°“√ ◊∫§âπ

°“√ ◊∫§âπ·≈–√«∫√«¡¢âÕ¡Ÿ≈®“°‡«Á∫‰´μå¢Õß ”π—°ß“π

§≥–°√√¡°“√Õ“À“√·≈–¬“ (Õ¬.),  ”π—°ß“π§≥–°√√¡°“√

§ÿâ¡§√ÕßºŸâ∫√‘‚¿§ ( §∫.),  ”π—°ß“π§≥–°√√¡°“√°‘®°“√

°√–®“¬‡ ’¬ß  °‘®°“√‚∑√∑—»πå·≈–°‘®°“√‚∑√§¡π“§¡

(° ∑™.), ·ºπß“π§ÿâ¡§√ÕßºŸâ∫√‘‚¿§¥â“π ÿ¢¿“æ (§§ .) ·≈–

®“°∞“π¢âÕ¡Ÿ≈¡μ‘™πÕÕπ‰≈πå √«¡∂÷ß°“√„™â Google search

engine

‡°≥±å§—¥‡≈◊Õ°‡¢â“»÷°…“ (Inclusion criteria)

1. °ÆÀ¡“¬ √–‡∫’¬∫ ¢âÕ∫—ß§—∫ ·≈–¡“μ√°“√ ‡≈◊Õ°

»÷°…“μ—«∫∑°ÆÀ¡“¬ √–‡∫’¬∫ ¢âÕ∫—ß§—∫·≈–¡“μ√°“√∑’ Ë

‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π

·≈–‚´‡¥’¬¡ Ÿß „πª√–‡∑»‰∑¬ Õ—ß°ƒ…  À√—∞Õ‡¡√‘°“ ∫√“´‘≈

ÕÕ ‡μ√‡≈’¬·≈– ‘ß§‚ª√å

2. Õ“À“√ ‡≈◊Õ°»÷°…“‡©æ“–Õ“À“√ª√–‡¿∑¢π¡°√ÿ∫

°√Õ∫ ‰¥â·°à ¡—πΩ√—Ëß ¢â“«‚æ¥∑Õ¥À√◊ÕÕ∫°√Õ∫ ¢â“«‡°√’¬∫

¢π¡Õ∫æÕß ‰¥â·°à ¢π¡ªíß ¢π¡ªíß°√Õ∫À√◊Õ·§√°‡°Õ√åÀ√◊Õ

∫‘ °‘μ‡∫‡°Õ√’ Ë ‡«‡øÕ√å Õ¥‰ â ¢π¡À«“π‰¥â·°à ∑Õøøï ò

™ÁÕ°‚°·≈μ ≈Ÿ°Õ¡ ≈Ÿ°°«“¥ À¡“°Ω√—Ëß ‰Õ»°√’¡ ·≈–Õ“À“√

®“π¥à«π ‰¥â·°à ‰°à∑Õ¥ ‡ø√π™åø√“¬ æ‘´´à“ ·Œ¡‡∫Õ√å‡°Õ√å

3. ‡§√◊ËÕß¥◊Ë¡ »÷°…“‡©æ“–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈·≈–‰¡à¡’

·Õ≈°ÕŒÕ≈å ‰¥â·°à πÈ”Õ—¥≈¡·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’√ À«“π

§” ”§—≠∑’Ë„™â„π°“√ ◊∫§âπ (Keywords)

1. °ÆÀ¡“¬ √–‡∫’¬∫ ¢âÕ∫—ß§—∫·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß

°—∫°“√‚¶…≥“, Act, Law, Regulation, Code, and Ad-

vertising

2. Õ“À“√∑’Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß ·≈–‡§√◊ËÕß

¥◊Ë¡∑’Ë‰¡à¡’·Õ≈°ÕŒÕ≈å, unhealthy foods, energy-dense

foods, snack, fast food, sweet, sugar sweetened

beverages, soft-drinks, non-alcohol beverages

°“√‡°Á∫√«∫√«¡¢âÕ¡Ÿ≈

‡°Á∫√«∫√«¡¢âÕ¡Ÿ≈„π‡¥◊Õπ¡’π“§¡-∏—π«“§¡ æ.».2556

‚¥¬ ◊∫§âπÕß§å§«“¡√Ÿâ¥â“π°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß

°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ ËÕß¥◊ Ë¡∑’ Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–

‚´‡¥’¬¡ Ÿß„πª√–‡∑»‰∑¬ Õ—ß°ƒ…  À√—∞Õ‡¡√‘°“ ∫√“´‘≈

ÕÕ ‡μ√‡≈’¬ ·≈– ‘ß§‚ª√å „π 10 ªï∑’Ëºà“π¡“ (ªïæ.».2546-2555)

°“√«‘‡§√“–Àå¢âÕ¡Ÿ≈

«‘‡§√“–Àå ∂“π°“√≥å·≈–®—¥°≈ÿà¡¢âÕ¡Ÿ≈¢Õß°ÆÀ¡“¬·≈–

¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’
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πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß·≈–®—¥∑”√“¬ß“π¢âÕ¡Ÿ≈°“√

 ◊∫§âπ‡™‘ßæ√√≥π“

º≈°“√»÷°…“

®“°°“√»÷°…“°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√

‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡¢Õßª√–‡∑»‰∑¬·≈–μà“ßª√–‡∑»

Õ—π‰¥â·°à Õ—ß°ƒ…  À√—∞Õ‡¡√‘°“ ∫√“ ‘́≈ ÕÕ ‡μ√‡≈’¬·≈– ‘ß§‚ª√å

‰¥â¢âÕ √ÿª¥â“πª√–‡¿∑·≈–‡π◊ÈÕÀ“¢Õß°ÆÀ¡“¬·≈–¡“μ√°“√

∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡ ¥—ßπ’È (√“¬

≈–‡Õ’¬¥‡π◊ÈÕÀ“°ÆÀ¡“¬¥Ÿ„π¿“§ºπ«°)

1. ª√–‡¿∑¢Õß°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√

‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡¢Õßª√–‡∑»‰∑¬·≈–μà“ßª√–‡∑»

1.1 °ÆÀ¡“¬

®“°°“√»÷°…“æ√–√“™∫—≠≠—μ‘Õ“À“√ æ.». 2522, æ√–

√“™∫—≠≠—μ‘§ÿ â¡§√ÕßºŸ â∫√‘‚¿§ æ.». 2522 ·≈–æ√–√“™-

∫—≠≠—μ‘°“√ª√–°Õ∫°‘®°“√°√–®“¬‡ ’¬ß·≈–°‘®°“√‚∑√∑—»πå

æ.». 2551 æ∫«à“ ‡ªìπ°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß°—∫°“√°”Àπ¥

À≈—°‡°≥±å„π°“√‚¶…≥“ ‘π§â“‚¥¬∑—Ë«‰ª´÷Ëß‰¡à‰¥â‡®“–®ß°“√

‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß

∑’ Ë¡ ’‡ªÑ“À¡“¬‡ªìπ‡¥Á° ¬°‡«âπ„πª√–°“» ”π—°ß“π§≥–

°√√¡°“√Õ“À“√·≈–¬“‡√◊ËÕß À≈—°‡°≥±å°“√‚¶…≥“Õ“À“√ æ.».

2551 Õ“»—¬Õ”π“®μ“¡æ√–√“™∫—≠≠—μ‘Õ“À“√ æ.». 2522 ‡∑à“π—Èπ

∑’ Ë°”Àπ¥«à“Õ“¬ÿº Ÿ â· ¥ß·∫∫‚¶…≥“Õ“À“√ª√–‡¿∑«ÿ âπ

 ”‡√Á®√Ÿª·≈–¢π¡‡¬≈≈’Ë μâÕß¡’Õ“¬ÿ¡“°°«à“ 3 ªï·≈–°“√

‚¶…≥“Õ“À“√ª√–‡¿∑«ÿâπ ”‡√Á®√Ÿª·≈–¢π¡‡¬≈≈’Ë∑’Ë¡’ à«πº ¡

¢Õß°≈Ÿ‚§·¡π·ππ À√◊Õ·ªÑß®“°À—«∫ÿ° ºŸâ· ¥ß·∫∫‚¶…≥“

μâÕß¡’Õ“¬ÿ‡°‘π 12 ªï

°“√»÷°…“°ÆÀ¡“¬¢Õßª√–‡∑»Õ—ß°ƒ… §◊Õ°ÆÀ¡“¬

¥â“π°“√ ◊ËÕ “√ °“√§â“ ·≈–°“√§ÿâ¡§√ÕßºŸâ∫√‘‚¿§ ‰¥â·°à Com-

munications Act 2003, Trade Description Act of 1986

ª√—∫ª√ÿßªï 1972 ·≈– The Consumer Protection from

Unfair Trading Regulations and the Business Protec-

tion from Misleading Marketing Regulations 2008;

°ÆÀ¡“¬¢Õßª√–‡∑» À√—∞Õ‡¡√‘°“ §◊Õ°ÆÀ¡“¬¥â“π°“√§â“

·≈–°“√§ÿâ¡§√ÕßºŸâ∫√‘‚¿§ ‰¥â·°à Federal Trade Commis-

sion Act; °ÆÀ¡“¬¢Õß∫√“´‘≈ §◊Õ°ÆÀ¡“¬§ÿâ¡§√ÕßºŸ â

∫√‘‚¿§∑’Ë™◊ËÕ«à“ the Consumersû Protection Code of 1990

(CPC for Código de Defesado Consumidor); °ÆÀ¡“¬

¢ÕßÕÕ ‡μ√‡≈’¬ §◊Õ°ÆÀ¡“¬∑“ß°“√§â“·≈–Õ“À“√ ‰¥â·°à Trade

Practices Act ·≈– State and Territory Food Acts

·≈–°ÆÀ¡“¬¢Õß ‘ß§‚ª√å §◊Õ°ÆÀ¡“¬Õ“À“√·≈–°ÆÀ¡“¬

§ÿâ¡§√ÕßºŸâ∫√‘‚¿§ §◊Õ the Food Regulations 2006 ·≈– the

Consumer Protection Act (Fair Trading) æ∫«à“

°ÆÀ¡“¬‡À≈à“π’È√–∫ÿ∂÷ß¢âÕ°”Àπ¥„π°“√‚¶…≥“ ‘π§â“∑—Ë«Ê ‰ª

¡‘‰¥â√–∫ÿ∂÷ßÕ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß

∑’Ë¡’°“√‚¶…≥“‚¥¬¡’‡ªÑ“À¡“¬‡ªìπ‡¥Á°

 à«π°ÆÀ¡“¬§«∫§ÿ¡°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß

¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß ∑’Ë¡’‡ªÑ“À¡“¬‡ªìπ‡¥Á° ´÷Ëß

∂◊Õ‡ªìπ°ÆÀ¡“¬∑’Ë‡©æ“–‡®“–®ß·≈–„Àâ§«“¡ ”§—≠°—∫‡¥Á°

‰¥â·°à °ÆÀ¡“¬™◊ËÕ the ITC Advertising Standards Code

¢Õßª√–‡∑»Õ—ß°ƒ…´÷Ëß‰¥â¡’°“√‡ª≈’Ë¬π·ª≈ß·≈–ª√—∫ª√ÿß‡ªìπ

Section 8 ¢Õß Television  Advertising Standards Code,

°ÆÀ¡“¬™◊ËÕ Childrenûs Television Act 1990 ¢Õßª√–‡∑»

 À√—∞Õ‡¡√‘°“´÷ Ëß‰¥â√—∫°“√ª√—∫ª√ÿß„πªï 2008, „π¢≥–∑’Ë

∫√“´‘≈¡’√à“ß°ÆÀ¡“¬∑’Ë‡√’¬°«à“ Bill No.6080/2005 ·≈–

ÕÕ ‡μ√‡≈’¬¡’°ÆÀ¡“¬ Childrenûs Television Standards

of the Australian Broadcasting Act 1992 ´÷Ëß‰¥â√—∫°“√

ª√—∫ª√ÿß„πªï 2009

1.2 ¡“μ√°“√Õ◊ËπÊ ∑’Ë‡°’Ë¬«¢âÕß

ª√–‡∑»Õ—ß°ƒ…¡’¡“μ√°“√ Television Advertis-

ing Standard Code  À√—∞Õ‡¡√‘°“¡’¡“μ√°“√∑’Ë‡√’¬°«à“ Self-

Regulatory Guidelines for Childrenûs Advertising 1975

ª√—∫ª√ÿßªï 2003 ·≈– the Childrenûs Food and Beverage

Advertising Initiative (CFBAI) 2006 ª√—∫ª√ÿßªï 2010 ·≈–

2013 ·≈– ‘ß§‚ª√å¡’¡“μ√°“√ Singapore Code of Adver-

tising Practice ª√—∫ª√ÿßªï 2008 ª√–‡∑»∑—Èß 3 ª√–‡∑»π’È

¡ ’¡“μ√°“√°“√°”°—∫¥Ÿ·≈¥â«¬μπ‡Õß„π°“√§«∫§ÿ¡°“√

‚¶…≥“‡©æ“–Õ“À“√·≈–‡§√◊ ËÕß¥◊ Ë¡∑’ Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–

ACER
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‚´‡¥’¬¡ Ÿß ∑’ Ë¡’‡¥Á°‡ªìπ°≈ÿ à¡‡ªÑ“À¡“¬ „π¢≥–∑’Ëª√–‡∑»

∫√“´‘≈‡ªìπª√–‡∑»‡¥’¬«‡∑à“π—Èπ„π°≈ÿà¡μ—«Õ¬à“ß∑’Ë¡’¡“μ√°“√

°“√°”°—∫¥Ÿ·≈¥â«¬μπ‡Õß„π°“√§«∫§ÿ¡°“√‚¶…≥“„π ‘π§â“

∑—Ë«‰ª ‰¡à¡ÿàß‡®“–®ß°“√‚¶…≥“‡©æ“–Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’

πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß ∑’ Ë¡’‡ªÑ“À¡“¬‡ªìπ‡¥Á° ´÷ Ëß

¡“μ√°“√¥—ß°≈à“«¡’™◊ËÕ«à“ Brazilian Advertising Self-regu-

lation Code (1978)

πÕ°®“°π’È „πª√–‡∑»ÕÕ ‡μ√‡≈’¬¡’∑—Èß¡“μ√°“√°“√

°”°—∫¥Ÿ·≈¥â«¬μπ‡Õß„π°“√§«∫§ÿ¡°“√‚¶…≥“„π ‘π§â“∑—Ë«‰ª

÷́Ëß‰¥â·°à ¡“μ√°“√ Commercial Television Industry Code

of Practice (1999), AANA Code of Ethics ·≈– Code of

Practice ·≈–¡“μ√°“√°“√°”°—∫¥Ÿ·≈¥â«¬μπ‡Õß„π°“√

§«∫§ÿ¡°“√‚¶…≥“‡©æ“–Õ“À“√·≈–‡§√◊ ËÕß¥◊ Ë¡∑’ Ë¡’πÈ”μ“≈

‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß ∑’Ë¡’‡ªÑ“À¡“¬‡ªìπ‡¥Á° §◊Õ the Austra-

lian Association of National Advertisers Code for Ad-

vertising to Children (2003) „π¢≥–∑’Ëª√–‡∑»‰∑¬‰¡à¡’

∑—Èß¡“μ√°“√Õ◊ËπÊ ∑’Ë‡°’Ë¬«¢âÕß„π°“√§«∫§ÿ¡°“√‚¶…≥“„π

 ‘π§â“∑— Ë«‰ª·≈–°“√§«∫§ÿ¡°“√‚¶…≥“‡©æ“–Õ“À“√·≈–

‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß ∑’Ë¡’‡ªÑ“À¡“¬‡ªìπ‡¥Á°

®“°¢âÕ¡Ÿ≈¢â“ßμâπ  “¡“√∂ √ÿªª√–‡¿∑¢Õß°ÆÀ¡“¬

·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡

¢Õßª√–‡∑»‰∑¬·≈–μà“ßª√–‡∑» ‰¥â¥—ßμ“√“ß∑’Ë 1

2. ‡π◊ÈÕÀ“¢Õß°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√

‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡¢Õßª√–‡∑»‰∑¬·≈–μà“ßª√–‡∑»

2.1 °ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–

‡§√◊ËÕß¥◊Ë¡ ¡’¢âÕ°”Àπ¥À≈—°‡°≥±å·≈–°“√§«∫§ÿ¡°“√‚¶…≥“

∑’Ë ”§—≠ 5 ¥â“π ‰¥â·°à

I. ¥â“π‡π◊ÈÕÀ“

‡π◊ÈÕÀ“¢Õß°ÆÀ¡“¬∑—Èß 6 ª√–‡∑» ¡’¢âÕ§«“¡√–∫ÿμ√ß

°—π«à“®–μâÕß‡ªìπ§«“¡®√‘ß Àâ“¡„™â¢âÕ§«“¡∑’Ë‡ªìπ‡∑Á® ‡°‘π

§«“¡®√‘ß ∑”„Àâ‡°‘¥§«“¡‡¢â“„®º‘¥„π “√– Ì“§—≠‡°’Ë¬«°—∫

 ‘π§â“À√◊Õ‰¡à‡ªìπ∏√√¡ ‚¥¬ª√–‡∑»Õ—ß°ƒ…¡’¢âÕ∫—ß§—∫À√◊Õ¢âÕ

Àâ“¡„π°“√‚¶…≥“¡“°∑’Ë ÿ¥ ‰¥â·°à ‰¡à π—∫ πÿπ„Àâ∫√‘‚¿§¡“°

‡°‘π‰ª ‰¡à∑”≈“¬ ÿ¢¿“æ„π™àÕßª“° Àâ“¡‚¶…≥“Õ“À“√∑’Ë¡’

πÈ”μ“≈ ‰¢¡—π ‚´‡¥’¬¡ Ÿß ‰∑¬·≈– ‘ß§‚ª√å¡’¢âÕ∫—ß§—∫∑’ Ë

‡À¡◊Õπ°—π §◊Õ μâÕß‰¡à∑”„Àâ‡¢â“„®º‘¥„π “√– ”§—≠

II. ¥â“π√Ÿª·∫∫

ª√–‡∑»Õ—ß°ƒ…®–Àâ“¡„™â©“°À√◊Õ‡∑§π‘§æ‘‡»…

À√◊Õ°“√„™â§π¥—ß °“√åμŸπ °“√„Àâ¢Õß·®°¢Õß·∂¡ ·≈–¡’°“√

°”Àπ¥ ‘π§â“∑’ËÕπÿ≠“μ·≈–∑’Ë‰¡àÕπÿ≠“μ„Àâ‚¶…≥“ ´÷Ëß·μ°

μà“ß®“°ª√–‡∑»Õ◊ ËπÊ „π¢≥–∑’ Ëª√–‡∑»‰∑¬°”Àπ¥Õ“¬ÿ

ºŸâ· ¥ß·∫∫‚¶…≥“‰«â„π°ÆÀ¡“¬¥â“πÕ“À“√ §◊Õ „πª√–°“»

°√–∑√«ß “∏“√≥ ÿ¢ æ.». 2550 ‡√◊ËÕß°“√· ¥ß©≈“°¢Õß

Õ“À“√ ”‡√Á®√Ÿª∑’Ëæ√âÕ¡∫√‘‚¿§∑—π∑’∫“ß™π‘¥ Õ“»—¬Õ”π“®μ“¡

æ√–√“™∫—≠≠—μ‘Õ“À“√ æ.». 2522 ¢âÕÀâ“¡∑’Ëª√–‡∑»‰∑¬

Õ—ß°ƒ…·≈– ‘ß§‚ª√å¡’μ√ß°—π §◊Õ Àâ“¡„™â∫ÿ§≈“°√∑“ß°“√

·æ∑¬å·≈– “∏“√≥ ÿ¢‡ªìπºŸ â· ¥ß·∫∫‚¶…≥“ „π¢≥–∑’Ë

ª√–‡∑»∫√“´‘≈·≈–ÕÕ ‡μ√‡≈’¬‰¡à¡’¢âÕ°”Àπ¥√Ÿª·∫∫°“√

‚¶…≥“¥—ß°≈à“«

III. ¥â“π√–¬–‡«≈“

„π·μà≈–ª√–‡∑»¡’¢âÕ°”Àπ¥‡√◊ ËÕß°“√®”°—¥√–¬–

‡«≈“·≈–™à«ß‡«≈“„π°“√‚¶…≥“·μ°μà“ß°—π ‡™àπ ª√–‡∑»‰∑¬

‚¶…≥“‰¥â‰¡à‡°‘π™—Ë«‚¡ß≈– 12 π“∑’§√÷Ëß, Õ—ß°ƒ… ‰¡à‡°‘π™—Ë«‚¡ß≈–

7 π“∑’,  À√—∞Õ‡¡√‘°“ ‰¡à‡°‘π™—Ë«‚¡ß≈– 12 π“∑’, ÕÕ ‡μ√‡≈’¬

Àâ“¡‚¶…≥“°àÕπ·≈–À≈—ß√“¬°“√ ”À√—∫‡¥Á° ®–¡’‡æ’¬ß

 ‘ß§‚ª√åª√–‡∑»‡¥’¬«‡∑à“π—Èπ∑’Ë‰¡à¡’°“√°”Àπ¥™à«ß‡«≈“·≈–‰¡à

®”°—¥‡«≈“„π°“√‚¶…≥“ ·≈–∫√“´‘≈¡’‡æ’¬ß√à“ß°ÆÀ¡“¬∑’Ë

Àâ“¡‚¶…≥“√–À«à“ß 6.00 π. ∂÷ß 21.00 π.

IV. ¥â“π™àÕß∑“ß°“√ ◊ËÕ “√

ª√–‡∑» à«π„À≠à§«∫§ÿ¡°“√‚¶…≥“ºà“π∑“ß

‚∑√∑—»πå°√–· À≈—°·≈–«‘∑¬ÿ  à«πÕ—ß°ƒ…§«∫§ÿ¡°“√‚¶…≥“

„π ◊ËÕ‡§‡∫‘≈∑’«’·≈–‚∑√∑—»πå¥“«‡∑’¬¡¥â«¬ ´÷Ëß„πª√–‡∑»Õ◊ËπÊ

¡‘‰¥â§«∫§ÿ¡Õ¬à“ß§√Õ∫§≈ÿ¡¥—ß‡™àπª√–‡∑»Õ—ß°ƒ… (μ“√“ß∑’Ë 2)

V. ¥â“π∫∑≈ß‚∑…

∑—Èß 6 ª√–‡∑»¡’∫∑≈ß‚∑…∑’Ë§≈â“¬°—π §◊Õ °“√®”§ÿ°

À√◊Õª√—∫ ·°â‰¢À√◊Õ∂Õπ‚¶…≥“ À√◊Õ°“√æ—°À√◊Õ∂Õπ„∫Õπÿ≠“μ

·μàª√–‡∑»Õ—ß°ƒ…¡’‚∑…∑“ßÕ“≠“´÷Ëß∂◊Õ«à“√ÿπ·√ß¡“°°«à“

ª√–‡∑»Õ◊ËπÊ
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μ“√“ß∑’Ë 1 °ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡

ª√–‡∑» ≈”¥—∫ ª√–‡¿∑ ™◊ËÕ°ÆÀ¡“¬ Àπà«¬ß“π∑’Ë∫—ß§—∫„™â°ÆÀ¡“¬ °≈ÿà¡‡ªÑ“À¡“¬

‰∑¬ 1 °ÆÀ¡“¬¢Õß¿“§√—∞ æ√–√“™∫—≠≠—μ‘Õ“À“√ æ.». 2552  ”π—°ß“π§≥–°√√¡°“√Õ“À“√ ∫ÿ§§≈∑—Ë«‰ª

·≈–¬“

2 °ÆÀ¡“¬¢Õß¿“§√—∞ æ√–√“™∫—≠≠—μ‘§ÿâ¡§√ÕßºŸâ∫√‘‚¿§  ”π—°ß“π§≥–°√√¡°“√§ÿâ¡§√Õß ∫ÿ§§≈∑—Ë«‰ª

æ.». 2522 ºŸâ∫√‘‚¿§

3 °ÆÀ¡“¬¢Õß¿“§√—∞ ª√–°“»°√–∑√«ß “∏“√≥ ÿ¢ æ.». 2550  ”π—°ß“π§≥–°√√¡°“√Õ“À“√ ∫ÿ§§≈∑—Ë«‰ª

‡√◊ËÕß°“√· ¥ß©≈“°¢ÕßÕ“À“√ ”‡√Á®√Ÿª ·≈–¬“

∑’Ëæ√âÕ¡∫√‘‚¿§∑—π∑’∫“ß™π‘¥

4 °ÆÀ¡“¬¢Õß¿“§√—∞ ª√–°“» ”π—°ß“π§≥–°√√¡°“√Õ“À“√  ”π—°ß“π§≥–°√√¡°“√Õ“À“√ ∫ÿ§§≈∑—Ë«‰ª

·≈–¬“‡√◊ËÕßÀ≈—°‡°≥±å°“√‚¶…≥“Õ“À“√ ·≈–¬“

æ.». 2551

5 °ÆÀ¡“¬¢Õß¿“§√—∞ æ√–√“™∫—≠≠—μ‘°“√ª√–°Õ∫°‘®°“√°√–®“¬ §≥–°√√¡°“√°‘®°“√°√–®“¬‡ ’¬ß ∫ÿ§§≈∑—Ë«‰ª

‡ ’¬ß·≈–°‘®°“√‚∑√∑—»πå æ.». 2551 °‘®°“√‚∑√∑—»πå·≈–°‘®°“√

‚∑√§¡π“§¡·Ààß™“μ‘ (° ∑™.)

6 ·π«∑“ßªØ‘∫—μ‘¢Õß ·π«ªØ‘∫—μ‘¥â“π°“√‚¶…≥“ ‘π§â“ª√–‡¿∑  ¡“§¡‚¶…≥“·Ààßª√–‡∑»‰∑¬ ‡©æ“–‡®“–®ß‡¥Á°

¿“§∏ÿ√°‘®‡Õ°™π Õ“À“√·≈–¢π¡¢∫‡§’È¬«∑’Ë¡’°≈ÿà¡‡ªÑ“À¡“¬

‡ªìπ‡¥Á° ¢Õß ¡“§¡‚¶…≥“·Ààß

ª√–‡∑»‰∑¬

Õ—ß°ƒ… 1 °ÆÀ¡“¬¢Õß¿“§√—∞ Trade Description Act of 1986 ©∫—∫ the Office of Fair Trading ∫ÿ§§≈∑—Ë«‰ª

ª√—∫ª√ÿß„πªï 2008 The Consumer (OFT)

Protection from Unfair Trading

Regulations and the Business

Protection from Misleading

Marketing Regulations 2008

2 °ÆÀ¡“¬¢Õß¿“§√—∞ Trade Description Act of 1986 the Parliament of the United ∫ÿ§§≈∑—Ë«‰ª

Kingdom

3 °ÆÀ¡“¬¢Õß¿“§√—∞ Communications Act 1990 ©∫—∫ Office of Communication ∫ÿ§§≈∑—Ë«‰ª

ª√—∫ª√ÿßªï 2003 ·≈–‡æ‘Ë¡‡μ‘¡ (Ofcom)

ªï 2005, 2006, 2007 ·≈– 2008

4 ·π«∑“ßªØ‘∫—μ‘¢Õß Television Advertising Standard Code the Board Code of Advertising ‡©æ“–‡®“–®ß‡¥Á°

¿“§∏ÿ√°‘®‡Õ°™π ‚¥¬ the CAP Code

 À√—∞ 1 °ÆÀ¡“¬¢Õß¿“§√—∞ Childrenûs Television Act 1990 Federal Communications ‡©æ“–‡®“–®ß‡¥Á°

Õ‡¡√‘°“ ©∫—∫ª√—∫ª√ÿßªï 2008 Commission (FCC)

2 °ÆÀ¡“¬¢Õß¿“§√—∞ Federal Trade Commission Act 1914 Federal Trade Commission ∫ÿ§§≈∑—Ë«‰ª

(FTC)

3 ·π«∑“ßªØ‘∫—μ‘¢Õß the Product Presentation and Claim the Childrenûs Advertising ‡©æ“–‡®“–®ß‡¥Á°

¿“§∏ÿ√°‘®‡Õ°™π of the Childrenûs Advertising Review Review Unit (CARU)

Unitûs Self-Regulatory Guidelines for

Childrenûs Advertising 1975 ©∫—∫

ª√—∫ª√ÿßªï 2003
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4 ·π«∑“ßªØ‘∫—μ‘μ“¡ the Childrenûs Food and Beverage the Council of Better ‡©æ“–‡®“–®ß‡¥Á°
§«“¡ ¡—§√„®¢Õß Advertising Initiative (CFBAI) Business Bureaus (BBB)
¿“§∏ÿ√°‘®‡Õ°™π∑’Ë ªï 2006 ©∫—∫ª√—∫ª√ÿßªï 2010
‡¢â“√à«¡‡ªìπ ¡“™‘° ·≈– 2013

∫√“ ‘́≈ 1 √à“ß°ÆÀ¡“¬¢Õß Bill No.6080/2005 in the Brazilian the National Health ‡©æ“–‡®“–®ß‡¥Á°
¿“§√—∞ Congress (√à“ß°ÆÀ¡“¬) Surveillance Agency of

the Ministry of Health
2 °ÆÀ¡“¬¢Õß¿“§√—∞ The Consumersû Protection Code of 1990 the National Policy for ∫ÿ§§≈∑—Ë«‰ª

(CPC for Código de Defesado Consumidor) Consumer Relations
3 ·π«∑“ßªØ‘∫—μ‘¢Õß Brazilian Advertising Self-Regulation the Brazilian Advertising ‡©æ“–‡®“–®ß‡¥Á°

¿“§∏ÿ√°‘®‡Õ°™π Code of 1978 Self-Regulating Council
(CONAR)

ÕÕ ‡μ√‡≈’¬ 1 °ÆÀ¡“¬¢Õß¿“§√—∞ Childrenûs Television Standards of Australian Communications ‡©æ“–‡®“–®ß‡¥Á°
the Australian Broadcasting Act 1992 and Media Authority (ACMA)
©∫—∫ª√—∫ª√ÿßªï 2009

2 °ÆÀ¡“¬¢Õß¿“§√—∞ State and Territory Food Acts Australian Association of ∫ÿ§§≈∑—Ë«‰ª
(various years) National Advertisers Code for

Advertising to Children
3 °ÆÀ¡“¬¢Õß¿“§√—∞ Trade Practices Act 1974 À√◊Õ Australian Competition and ‡©æ“–‡®“–®ß‡¥Á°

Competition and Consumer Act 2010 Consumer Commission (ACCC)
4 ·π«∑“ßªØ‘∫—μ‘¢Õß the Commercial Television Industry Commercial Television Industry ‡©æ“–‡®“–®ß‡¥Á°

¿“§∏ÿ√°‘®‡Õ°™π Code of Practice 1999 Code of Practice of Commercial
Television Australia (CTVA)
À√◊Õ Free TV Australia

5 ·π«∑“ßªØ‘∫—μ‘¢Õß the Australian Association of National Australian Association of ‡©æ“–‡®“–®ß‡¥Á°
¿“§∏ÿ√°‘®‡Õ°™π Advertisers Code for Advertising to National Advertisers (AANA)

Children 2003
6 ·π«∑“ßªØ‘∫—μ‘¢Õß the Australian Association of National Australian Association of ‡©æ“–‡®“–®ß‡¥Á°

¿“§∏ÿ√°‘®‡Õ°™π Advertisers Code for Advertising or National Advertisers (AANA)
Marketing Communication to Children 2008

7 ·π«∑“ßªØ‘∫—μ‘¢Õß the AANA Food & Beverages Australian Association of ‡©æ“–‡®“–®ß‡¥Á°
¿“§∏ÿ√°‘®‡Õ°™π Advertising & Marketing National Advertisers (AANA)

Communications Code 2009
8 ·π«∑“ßªØ‘∫—μ‘¢Õß the AANA Environmental Claims in Australian Association of National ∫ÿ§§≈∑—Ë«‰ª

¿“§∏ÿ√°‘®‡Õ°™π Advertising & Marketing Code Advertisers (AANA)

 ‘ß§‚ª√å 1 °ÆÀ¡“¬¢Õß¿“§√—∞ the Food Regulations 2006 the Agri-Food and Veterinary ∫ÿ§§≈∑—Ë«‰ª
Authority of Singapore (AVA)

2 °ÆÀ¡“¬¢Õß¿“§√—∞ the Consumer Protection Act 2003 Ministry of Trade and Industry ∫ÿ§§≈∑—Ë«‰ª
©∫—∫ª√—∫ª√ÿßªï 2009 (Fair Trading) of Singapore

3 ·π«∑“ßªØ‘∫—μ‘¢Õß Singapore Code of Advertising Practice Advertising Standards Authority ‡©æ“–‡®“–®ß‡¥Á°
¿“§∏ÿ√°‘®‡Õ°™π (SCAP) 2008 of Singapore (ASAS)

μ“√“ß∑’Ë 1(μàÕ) °ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡

ª√–‡∑» ≈”¥—∫ ª√–‡¿∑ ™◊ËÕ°ÆÀ¡“¬ Àπà«¬ß“π∑’Ë∫—ß§—∫„™â°ÆÀ¡“¬ °≈ÿà¡‡ªÑ“À¡“¬
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2.2 ¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–

‡§√◊ËÕß¥◊Ë¡ ¡’¢âÕ°”Àπ¥À≈—°‡°≥±å·≈–°“√§«∫§ÿ¡°“√‚¶…≥“

∑’Ë ”§—≠ 4 ¥â“π ‰¥â·°à

I. ¥â“π‡π◊ÈÕÀ“

‡π◊ÈÕÀ“¢Õß¡“μ√°“√°“√§«∫§ÿ¡„π·μà≈–ª√–‡∑»

§àÕπ¢â“ß·μ°μà“ß°—π ‡™àπ Õ—ßƒ…·≈–ÕÕ ‡μ√‡≈’¬®–¡ÿàß‡πâπ°“√

‰¥â√—∫§«“¡¬‘π¬Õ¡À√◊ÕÕπÿ≠“μ®“°ºŸâª°§√Õß„π°“√ ◊ËÕ “√

°—∫‡¥Á° °“√Õ«¥Õâ“ß √√æ§ÿ≥À√◊Õ∑”„Àâ‡¢â“„®º‘¥À√◊Õ‰¡à∂Ÿ°

μâÕß‡°’Ë¬«°—∫§ÿ≥§à“∑“ß‚¿™π“°“√ °“√ àß‡ √‘¡„Àâ√—∫ª√–∑“π

Õ“À“√∑’Ë‰¡à¥’μàÕ ÿ¢¿“æ ·≈–°“√‚¶…≥“μâÕß‰¡à√ÿπ·√ß·≈–¢—¥

μàÕ§«“¡ª≈Õ¥¿—¬ „π¢≥–∑’ Ë À√—∞Õ‡¡√‘°“·≈– ‘ß§‚ª√å

§«∫§ÿ¡¥â«¬°“√ àß‡ √‘¡„Àâ∑“πÕ“À“√‰¥âÕ¬à“ß ¡¥ÿ≈·≈–‡æ’¬ß

æÕ ‰¡à√—∫ª√–∑“π¢π¡·∑πÕ“À“√„π¡◊ÈÕÀ≈—° ·≈–‡π◊ÈÕÀ“°“√

‚¶…≥“μâÕß‰¡à¥÷ß¥Ÿ¥„®‡¥Á°  ”À√—∫ª√–‡∑»‰∑¬π—Èπ ‚¶…≥“

μâÕß¡’‡π◊ ÈÕÀ“‡™‘ß∫«°·≈–‡À¡“– ¡°—∫‡¥Á° ´÷ Ëß§≈â“¬°—∫

ª√–‡∑»Õ—ß°ƒ… §◊Õ‡π◊ÈÕÀ“μâÕß‰¡à®Ÿß„®„π≈—°…≥–∑’Ë™’Èπ”„Àâ‡¥Á°

√∫‡√â“„ÀâæàÕ·¡à ºŸâª°§√Õß´◊ÈÕ ‘π§â“∑’Ë‚¶…≥“μàÕ‡¥Á° ·≈–‰¡à

∑”„Àâ‡¥Á°‡°‘¥§«“¡‡¢â“„®«à“æàÕ·¡àºŸ âª°§√Õß∑’Ë´◊ ÈÕ ‘π§â“∑’ Ë

‚¶…≥“‡ªìπæàÕ·¡àºŸâª°§√Õß∑’Ë¥’°«à“ ©≈“¥°«à“ À√◊Õ„®¥’°«à“

æàÕ·¡àºŸâª°§√Õß∑’Ë‰¡à¬Õ¡´◊ÈÕ ‘π§â“π—ÈπÊ „Àâ

II. ¥â“π√Ÿª·∫∫

 À√—∞Õ‡¡√‘°“ Õ—ß°ƒ… ·≈–ÕÕ ‡μ√‡≈’¬ ‡ªìπ

ª√–‡∑»∑’ Ë¡’°“√§«∫§ÿ¡°“√‚¶…≥“„π√Ÿª·∫∫¢Õß°“√«“ß

μ”·Àπàß ‘π§â“ °“√· ¥ß‚≈‚°â ·∫√π¥å ·≈–§π¥—ßÀ√◊Õ°“√åμŸπ

¡“°°«à“ª√–‡∑»Õ◊ËπÊ „π¢≥–∑’Ë ∫√“´‘≈ ·≈– ‘ß§‚ª√å‰¡à‰¥â¡’

°“√§«∫§ÿ¡√Ÿª·∫∫°“√‚¶…≥“¥—ß°≈à“«  ”À√—∫ª√–‡∑»‰∑¬

À“°„™â§π¥—ß‡ªìπμ—«· ¥ß §π¥—ßπ—ÈπμâÕß‡§¬∫√‘‚¿§ ‘π§â“∑’Ë

‚¶…≥“π—Èπ¡“°àÕπ ·≈–¬—ß∫√‘‚¿§Õ¬Ÿà¢≥–∑’Ë¡’°“√‡º¬·æ√à

‚¶…≥“ ·≈–°“√‚¶…≥“ª√–‡¿∑ àß‡ √‘¡°“√¢“¬ (Sales Pro-

motion) μâÕß§”π÷ß∂÷ßª√–‚¬™πå·≈–§«“¡ª≈Õ¥¿—¬¢Õß‡¥Á°

·≈–μâÕß‰¡à‡ªìπ‡π◊ÈÕÀ“À≈—°„π°“√‚¶…≥“

III. ¥â“π™àÕß∑“ß°“√ ◊ËÕ “√

∑—Èß 6 ª√–‡∑»„™â¡“μ√°“√°“√§«∫§ÿ¡°“√‚¶…≥“

Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡ºà“π∑“ß‚∑√∑—»πå‡ªìπÀ≈—° Õ¬à“ß‰√°Áμ“¡

„πª√–‡∑»Õ—ß°ƒ…  À√—∞Õ‡¡√‘°“·≈–ÕÕ ‡μ√‡≈’¬¡’°“√

§«∫§ÿ¡„π ◊ËÕ°≈“ß·®âß·≈– ◊ËÕ„À¡à¥â«¬ ‡™àπ Õ‘π‡∑Õ√å‡πÁμ

·∑Á∫‡≈Áμ  ¡“√å∑‚øπ „π¢≥–∑’Ëª√–‡∑»‰∑¬¡’¡“μ√°“√·μà‰¡à

‰¥â√–∫ÿª√–‡¿∑ ◊ËÕÕ¬à“ß™—¥‡®π ‡ªìπ‡æ’¬ß·π«∑“ß„π°“√ªØ‘∫—μ‘

¢Õß°“√‚¶…≥“ ‘π§â“ª√–‡¿∑Õ“À“√·≈–¢π¡¢∫‡§’È¬«∑’Ë¡’°≈ÿà¡

‡ªÑ“À¡“¬‡ªìπ‡¥Á°‡∑à“π—Èπ

IV. ¥â“π∫∑≈ß‚∑…

 À√—∞Õ‡¡√‘°“ Õ—ß°ƒ…·≈–ÕÕ ‡μ√‡≈’¬¡’∫∑≈ß‚∑…∑’Ë

§≈â“¬°—π §◊Õ °“√ª√—∫ ·°â‰¢À√◊Õ∂Õπ‚¶…≥“ „π¢≥–∑’Ë

∫√“´‘≈‡ªìπª√–‡∑»∑’Ë¡’‚∑…∑—Èß°“√‡μ◊Õπ·≈–°“√‡ªî¥‡º¬μàÕ ◊ËÕ

À√◊Õ “∏“√≥–¥â«¬  à«πª√–‡∑»‰∑¬·≈– ‘ß§‚ª√å‰¡à¡’°“√

°”Àπ¥∫∑≈ß‚∑…‰«âÕ¬à“ß™—¥‡®π

μ“√“ß∑’Ë 2 ™àÕß∑“ß°“√ ◊ËÕ “√¢Õß°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡

™àÕß∑“ß°“√ ◊ËÕ “√ ‰∑¬ Õ—ß°ƒ…  À√—∞Õ‡¡√‘°“ ∫√“ ‘́≈ ÕÕ ‡μ√‡≈’¬  ‘ß§‚ª√å

‚∑√∑—»πå ✓ ✓ ✓ ✓ ✓ ✕

«‘∑¬ÿ ✓ ✓ ✕ ✕ ✓ ✕

‡§‡∫‘≈∑’«’ - ✓ ✕ ✕ ✕ ✕

 ◊ËÕ ‘Ëßæ‘¡æå ✓ ✓ ✕ ✕ ✓ ✕

Õ‘π‡∑Õ√å‡πÁμ ✓ ✓ ✓ ✕ ✓ ✕

¿“æ¬πμ√å ✓ ✕ ✕ ✕ ✓ ✕

 ◊ËÕ°≈“ß·®âß ✕ ✓ ✓ ✕ ✓ ✕
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«‘®“√≥å
°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß¥â“π°“√‚¶…≥“œ ¢Õß

ª√–‡∑»‰∑¬·≈–μà“ßª√–‡∑»

„πªí®®ÿ∫—π  ◊ËÕ‚¶…≥“‚¥¬‡©æ“–∑“ß‚∑√∑—»πå¡’Õ‘∑∏‘æ≈μàÕ

°“√‡≈◊Õ°´◊ ÈÕ·≈–∫√‘‚¿§¢π¡¢Õß‡¥Á°(14,15) ∏ ÿ√°‘®À√◊Õ

Õÿμ “À°√√¡Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡¡—°®–‚¶…≥“‚¥¬‡πâπ ’ —π

‡Õø‡ø§∑å ·≈–°“√åμŸπÀ√◊Õ¥“√“„π°“√π”‡ πÕ ‘π§â“ μ≈Õ¥

®π°“√·≈° ·®° ·∂¡¢Õß‡≈àπμà“ßÊ ‡æ◊ËÕ®Ÿß„®·≈–°√–μÿâπ„Àâ

‡¥Á°‡°‘¥§«“¡ π„®„π ‘π§â“¢Õßμπ

®“°°“√»÷°…“°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß¥â“π°“√

‚¶…≥“¢Õßª√–‡∑»‰∑¬ ‰¥â·°à æ√–√“™∫—≠≠—μ‘Õ“À“√ æ.».

2522, æ√–√“™∫—≠≠—μ‘§ÿâ¡§√ÕßºŸâ∫√‘‚¿§ æ.». 2522, æ√–√“™-

∫—≠≠—μ‘°“√ª√–°Õ∫°‘®°“√°√–®“¬‡ ’¬ß·≈–°‘®°“√‚∑√∑—»πå

æ.». 2551 ·≈–ª√–°“» ”π—°ß“π§≥–°√√¡°“√Õ“À“√·≈–¬“

‡√◊ËÕß À≈—°‡°≥±å°“√‚¶…≥“Õ“À“√ æ.». 2551 Õ“»—¬Õ”π“®

μ“¡æ√–√“™∫—≠≠—μ‘Õ“À“√ æ.». 2522 æ∫«à“ ¬—ß¡’™àÕß«à“ß¥—ßπ’È

1. ‰¡à¡’°ÆÀ¡“¬À√◊Õ¡“μ√°“√‡©æ“–„π°“√ªÑÕß°—π

°“√‚¶…≥“·Õ∫·Ωß ‡™àπ °“√®—¥«“ßμ”·Àπàß¢Õß ‘π§â“„π ◊ËÕ

‚∑√∑—»πå √«¡∑—Èß‰¡à¡’°ÆÀ¡“¬§«∫§ÿ¡°“√‚¶…≥“‚¥¬„™â ◊ËÕ

ÕÕπ‰≈πå·≈– ◊ËÕ∫ÿ§§≈

2. ‰¡à§√Õ∫§≈ÿ¡‡π◊ÈÕÀ“∑’Ë‡ªìπ¢âÕ§«“¡‡™‘≠™«π ∑’Ë„™â

„π°“√‚¶…≥“

3. ‰¡à§√Õ∫§≈ÿ¡√Ÿª·∫∫∑’Ë‡ªìπ°“√ àß‡ √‘¡°“√¢“¬

‡™àπ °“√„™â¢Õß‡≈àπ ¢Õß·∂¡ ¢Õß·®° ·≈°´◊ÈÕ °“√™‘ß√“ß«—≈

·≈–°“√‡≈à¡‡°¡

4. ‰¡à§√Õ∫§≈ÿ¡°“√„™â∫ÿ§§≈À√◊Õ°“√åμŸπ∑’ Ë¡’™◊ ËÕ

‡ ’¬ß„π°“√‚¶…≥“

5. ‰¡à§√Õ∫§≈ÿ¡°“√· ¥ß§”‡μ◊Õπ„π°“√∫√‘‚¿§

μ“¡À≈—°‡°≥±å∑’ Ë ”π—°ß“π§≥–°√√¡°“√Õ“À“√·≈–¬“

°”Àπ¥„π ◊ËÕ«‘∑¬ÿ ‚∑√∑—»πå ¿“æ¬πμ√å  ◊ËÕ°≈“ß·®âß ·≈– ◊ËÕ

Õ‘π‡∑Õ√å‡πÁμ

6. ∫∑≈ß‚∑…‰¡à√ÿπ·√ß·≈–‰¡à∑—π ¡—¬ ‡™àπ æ√–√“™-

∫—≠≠—μ‘Õ“À“√ æ.». 2522 ¡“μ√“ 40 °“√Àâ“¡‚¶…≥“∑’Ë¡’

‡π◊ÈÕÀ“‡°‘π®√‘ß ‡æ◊ËÕªÑÕß°—π°“√‡¢â“„®º‘¥¢ÕßºŸâ∫√‘‚¿§ À“°¡’

°“√ΩÉ“Ωóπ ¡“μ√“ 70 °”Àπ¥„ÀâμâÕß‚∑…®”§ÿ°‰¡à‡°‘π 3 ªï

À√◊Õª√—∫‰¡à‡°‘π 30,000 ∫“∑ À√◊Õ∑—Èß®”∑—Èßª√—∫ Õ¬à“ß‰√°Áμ“¡

À“°æ‘®“√≥“∂÷ßº≈°”‰√∑’Ë∏ÿ√°‘®‰¥â√—∫ °“√°”Àπ¥‚∑…ª√—∫

¥â«¬‡ß‘π‡æ’¬ß®”π«π 30,000 ∫“∑  ∂◊Õ‡ªìπ‚∑…Õ—ππâÕ¬π‘¥

®÷ß∑”„Àâ∏ÿ√°‘®‰¡à‡°√ß°≈—«μàÕ°ÆÀ¡“¬

∂÷ß·¡â®–¡’æ√–√“™∫—≠≠—μ‘Õ“À“√ æ.». 2522(16) (¡“μ√“

4o ·≈– 41) æ√–√“™∫—≠≠—μ‘§ÿâ¡§√ÕßºŸâ∫√‘‚¿§ æ.». 2522(17)

(¡“μ√“ 21) æ√–√“™∫—≠≠—μ‘°“√ª√–°Õ∫°‘®°“√°√–®“¬‡ ’¬ß

·≈–°‘®°“√‚∑√∑—»πå æ.». 2551(18) (¡“μ√“ 7) §«∫§ÿ¡°“√

‚¶…≥“Õ¬Ÿà ·μà‡¡◊ËÕæ‘®“√≥“∂÷ß¡“μ√°“√°“√§«∫§ÿ¡‚¶…≥“·≈â«

∫∑∫—≠≠—μ‘¥—ß°≈à“« ‡ªìπ‡æ’¬ß°“√°”Àπ¥„ÀâμâÕß¢Õ„∫Õπÿ≠“μ

°àÕπ°√–∑”°“√‚¶…≥“∑“ß ◊ ËÕ∑’ Ë°”Àπ¥‰«â‚¥¬°«â“ßÀ≈“¬

ª√–‡¿∑‡∑à“π—Èπ ¬—ß‰¡à¡’À≈—°‡°≥±åÀ√◊Õ«‘∏’°“√§«∫§ÿ¡À√◊Õ

°”°—∫°“√‚¶…≥“‡©æ“– ”À√—∫ ◊ËÕ·μà≈–ª√–‡¿∑ ·≈–·¡â·μà

ª√–°“» ”π—°ß“π§≥–°√√¡°“√Õ“À“√·≈–¬“‡√◊ ËÕßÀ≈—°

‡°≥±å°“√‚¶…≥“Õ“À“√ æ.». 2551(19) Õ“»—¬Õ”π“®μ“¡æ√–

√“™∫—≠≠—μ‘Õ“À“√ æ.». 2522 °Á‡ªìπ‡æ’¬ß°“√°”Àπ¥À≈—°

‡°≥±å∑— Ë«‰ª„π°“√‚¶…≥“Õ“À“√ ·≈–À≈—°‡°≥±å‡©æ“–

 ”À√—∫º≈‘μ¿—≥±å∑’Ë°”Àπ¥‰«â„πª√–°“»©∫—∫¥—ß°≈à“«‡∑à“π—Èπ

‰¡à‰¥â¡’°“√°”Àπ¥À≈—°‡°≥±åμ≈Õ¥®π«‘∏’°“√À√◊Õ·π«∑“ß„π

°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑“ß ◊ËÕ‚∑√∑—»πå·≈– ◊ËÕÕ◊ËπÊ

‰«â‚¥¬‡©æ“–·μàÕ¬à“ß„¥

‡¡◊ËÕ‡ª√’¬∫‡∑’¬∫°—∫μà“ßª√–‡∑»·≈â« æ∫«à“ ª√–‡∑»

Õ—ß°ƒ…‰¥â°”Àπ¥À≈—°‡°≥±å·≈–«‘∏’°“√∑’ Ë™ —¥‡®π„π°“√

§«∫§ÿ¡°“√‚¶…≥“Õ“À“√·≈–¢π¡‡¥Á°∑“ß‚∑√∑—»πå‰«â„π

¡“μ√∞“π„π°“√‚¶…≥“ (ITC Advertising Standards Code)

‚¥¬°“√®”·π°ª√–‡¿∑√“¬°“√ °“√°”Àπ¥ª√–‡¿∑ ‘π§â“À√◊Õ

∫√‘°“√∑’Ë‰¡à “¡“√∂‚¶…≥“‰¥â ·≈–°“√§«∫§ÿ¡‡π◊ÈÕÀ“¢Õß

‚¶…≥“ ´÷Ëß¢âÕ§«“¡„π°“√‚¶…≥“®–μâÕß‰¡à°àÕ„Àâ‡°‘¥§«“¡

‡¢â“„®º‘¥ ™’Èπ”À√◊Õ‚πâ¡πâ“«„Àâ‡¥Á°À√◊ÕºŸâª°§√Õß´◊ÈÕ ‘π§â“

©“°·≈–‡∑§π‘§æ‘‡»…μâÕß‰¡à°√–μÿâπ„Àâ‡°‘¥§«“¡§“¥À¡“¬∑’Ë

‰¡à “¡“√∂‡ªìπ®√‘ß‰¥â πÕ°®“°π’È ¬—ß¡’¡“μ√°“√°“√®”°—¥°“√

ÕÕ°Õ“°“»¢Õß‚¶…≥“∑’Ë‰¡à‡À¡“– ¡„π™à«ß√“¬°“√ ”À√—∫

‡¥Á°Õ“¬ÿ 0-8 ªï (Ex Kids), °“√®”°—¥‡«≈“°“√‚¶…≥“°àÕπ
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21.00 π.  ”À√—∫‡¥Á°Õ“¬ÿ 5-8 ªï ·≈–°“√®”°—¥‡«≈“‚¶…≥“°àÕπ

23.00 π. „π‡¥Á°Õ“¬ÿ 9-12 ªï  à«π‡¥Á°∑’Ë¡’Õ“¬ÿ‡°‘π 12 ªï À“°

æ∫°“√‚¶…≥“∑’ Ë∑”„Àâ‡¥Á°‰¥â√ —∫Õ—πμ√“¬ ®–μâÕß¡’°“√

æ‘®“√≥“«à“‚¶…≥“¥—ß°≈à“« ¡§«√∂Ÿ°∂Õ¥∂ÕπÕÕ°®“° ∂“π’

À√◊Õ‰¡à ·≈–ª√–‡∑»ÕÕ ‡μ√‡≈’¬¡’¡“μ√°“√∑’Ë°”Àπ¥‰«â«à“ ‰¡à

„Àâ¡’°“√‚¶…≥“√–À«à“ß√“¬°“√ ”À√—∫‡¥Á°«—¬‡√’¬π(20) ·≈–‰¡à

„Àâ¡’°“√®—¥«“ßμ”·Àπàß¢Õß ‘π§â“„π√“¬°“√¥â«¬(21)

 ”À√—∫„πª√–‡∑» À√—∞Õ‡¡√‘°“ ∫√“ ‘́≈ ÕÕ ‡μ√‡≈’¬ ·≈–

 ‘ß§‚ª√å ¡’°“√§«∫§ÿ¡°“√‚¶…≥“§≈â“¬°—π ‚¥¬¡’¢âÕ°”Àπ¥

∂÷ß°“√‚¶…≥“„π≈—°…≥–Àâ“¡‚¶…≥“∑’Ë‡ªìπ‡∑Á®À√◊Õ‡°‘π§«“¡

®√‘ß ¢âÕ§«“¡‚¶…≥“∑’Ë∑”„Àâ‡°‘¥§«“¡‡¢â“„®º‘¥ °â“«√â“« ‰¡à

‡ªìπ∏√√¡ ‡ªìπÕ—πμ√“¬μàÕ —ß§¡«ß°«â“ß(22-25)

„πª√–‡∑»πÕ°°≈ÿà¡μ—«Õ¬à“ß æ∫«à“ ¡’°“√Àâ“¡°“√‚¶…≥“

Õ¬à“ß ‘Èπ‡™‘ß ‡™àπ„π√—∞§‘«‡∫° (Québec) ª√–‡∑»·§π“¥“ ¡’

°ÆÀ¡“¬§ÿâ¡§√ÕßºŸâ∫√‘‚¿§ ∑’Ë¡’™◊ËÕ«à“ çthe Consumer Pro-

tection Acté(26) ‚¥¬√–∫ÿÕ¬à“ß™—¥‡®π«à“ Àâ“¡∑”°“√μ≈“¥∑ÿ°

™π‘¥μàÕ‡¥Á°(27) ·≈–‰¥â¡’°“√¥”‡π‘π°“√·≈–ªØ‘∫—μ‘μ“¡°ÆÀ¡“¬

Õ¬à“ß‡§√àß§√—¥·≈–®√‘ß®—ß(28)

¥—ßπ—Èπ ‡¡◊ËÕ‡ª√’¬∫‡∑’¬∫°—∫°ÆÀ¡“¬À√◊Õ¡“μ√°“√§«∫§ÿ¡

°“√‚¶…≥“„πμà“ßª√–‡∑»∑’Ë°≈à“«¡“·≈â« ª√–‡∑»‰∑¬¡’‡æ’¬ß

°ÆÀ¡“¬∑’Ë§«∫§ÿ¡°“√‚¶…≥“‰«âÕ¬à“ß°«â“ßÊ ‰¡à‰¥â¡’°“√√–∫ÿ

„π√“¬≈–‡Õ’¬¥‡°’Ë¬«°—∫√Ÿª·∫∫·≈–‡π◊ÈÕÀ“¢Õß°“√‚¶…≥“¥—ß

‡™àπ„πμà“ßª√–‡∑» Õ’°∑—Èß¬—ß¡‘‰¥â¡’°“√Àâ“¡∑”°“√μ≈“¥°—∫‡¥Á°

¥â«¬

„π¥â“π∫∑≈ß‚∑…π—Èπ πÕ°®“°æ√–√“™∫—≠≠—μ‘Õ“À“√ æ.».

2522 ∑’Ë°”Àπ¥∫∑≈ß‚∑…‰«â‰¡à√ÿπ·√ß‡∑à“∑’Ë§«√·≈â«  ”À√—∫

æ√–√“™∫—≠≠—μ‘°“√ª√–°Õ∫°‘®°“√°√–®“¬‡ ’¬ß·≈–°‘®°“√

‚∑√∑—»πå æ.». 2551 °Á‰¡à‰¥â°”Àπ¥∫∑≈ß‚∑…ºŸâΩÉ“Ωóπ·μà

ª√–°“√„¥´÷Ëß·μ°μà“ß®“°ª√–‡∑»Õ—ß°ƒ… À“°ºŸâª√–°Õ∫

∏ÿ√°‘®‡®μπ“‚¶…≥“‡æ◊ËÕ„Àâ‡°‘¥§«“¡‡¢â“„®º‘¥„π ‘π§â“·≈–

∫√‘°“√®–¡’§«“¡º‘¥∑“ßÕ“≠“‚¥¬®”§ÿ°‰¡à‡°‘π 2 ªï À√◊Õª√—∫

‰¡à‡°‘π 400 ªÕπ¥å(29)

„πª√–‡∑»ÕÕ ‡μ√‡≈’¬‰¥â¡’°“√°”Àπ¥„ÀâºŸâ∑’Ë°√–∑”°“√

‚¶…≥“º‘¥°ÆÀ¡“¬μâÕß‰¥ â√ —∫‚∑…°“√æ—°À√ ◊Õ∂Õπ„∫

Õπÿ≠“μ(30) À√ ◊Õ°“√∂Õ¥∂Õπ‚¶…≥“ÕÕ°®“°√“¬°“√

‚∑√∑—»πå(31) „π¢≥–∑’Ë∫√“ ‘́≈®–„™â°“√ª√—∫ À√◊Õ¬÷¥„∫Õπÿ≠“μ(32)

À√◊Õ¡“μ√°“√‡ªî¥‡º¬§«“¡º‘¥μàÕ ◊ËÕÀ√◊Õ “∏“√≥–(33)

¢âÕ¬ÿμ‘

ª√–‡∑»‰∑¬ Õ—ß°ƒ…  À√—∞Õ‡¡√‘°“ ∫√“´‘≈ ÕÕ ‡μ√‡≈’¬

·≈– ‘ß§‚ª√å ¡’∑—Èß°ÆÀ¡“¬·≈–·π«∑“ßªØ‘∫—μ‘∑’Ë°”Àπ¥„Àâ

¿“§∏ÿ√°‘®‡Õ°™πÀ√◊ÕÕÿμ “À°√√¡¬÷¥∂◊Õ‡æ◊ ËÕ§«∫§ÿ¡°“√

‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡œ ‚¥¬‡π◊ÈÕÀ“¢Õß°ÆÀ¡“¬·≈–

¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√‚¶…≥“ ∑—Èß 6 ª√–‡∑» ¡’¢âÕ§«“¡

√–∫ÿμ√ß°—π §◊ÕμâÕß‡ªìπ§«“¡®√‘ß Àâ“¡„™â¢âÕ§«“¡∑’Ë‡ªìπ‡∑Á®

‡°‘π§«“¡®√‘ß ∑”„Àâ‡°‘¥§«“¡‡¢â“„®º‘¥„π “√– Ì“§—≠‡°’Ë¬«°—∫

 ‘π§â“ À√◊Õ‰¡à‡ªìπ∏√√¡  Õ¬à“ß‰√°Áμ“¡ „π·μà≈–ª√–‡∑»μà“ß

¡’¢âÕ°”Àπ¥‡√◊ ËÕß°“√®”°—¥√–¬–‡«≈“·≈–™à«ß‡«≈“„π°“√

‚¶…≥“∑’Ë·μ°μà“ß°—π ‚¥¬ª√–‡∑» ‘ß§‚ª√å‰¡à¡’°“√°”Àπ¥

™à«ß‡«≈“·≈–®”°—¥‡«≈“„π°“√‚¶…≥“ ·≈–∫√“´‘≈¡’‡æ’¬ß√à“ß

°ÆÀ¡“¬∑’ËÀâ“¡‚¶…≥“√–À«à“ß 6.00 π. ∂÷ß 21.00 π.

¢âÕ‡ πÕ·π–‡™‘ßπ‚¬∫“¬

1. ¿“§√—∞·≈–Àπà«¬ß“π∑’Ë‡°’Ë¬«¢âÕß§«√π”¢âÕ¡Ÿ≈º≈°“√

»÷°…“„π∫∑§«“¡π’ È‰ª„™â„π°“√æ—≤π“¬ÿ∑∏»“ μ√å°“√¢—∫

‡§≈◊ËÕππ‚¬∫“¬Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡‡æ◊ËÕ§ÿâ¡§√Õß‡¥Á°μàÕ‰ª

2. ¿“§√—∞§«√‡æ‘Ë¡°“√°”Àπ¥À≈—°‡°≥±å‡°’Ë¬«°—∫™àÕß

∑“ß°“√ ◊ËÕ “√ √–¬–‡«≈“ «‘∏’°“√‚¶…≥“‡æ◊ËÕ§«∫§ÿ¡°“√

‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡‡ªìπ°“√‡©æ“– Õ¬à“ß™—¥‡®π·≈–

‡À¡“– ¡‰«â„πæ√–√“™∫—≠≠—μ‘°“√ª√–°Õ∫°‘®°“√°√–®“¬

‡ ’¬ß·≈–°‘®°“√‚∑√∑—»πå æ.». 2551 ·≈–§«√‡√àß®—¥∑”·≈–

º≈—°¥—π°ÆÀ¡“¬‡©æ“– ”À√—∫°“√§«∫§ÿ¡°“√‚¶…≥“Õ“À“√

·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ ŸßμàÕ‡¥Á°‚¥¬

‡©æ“–∑“ß‚∑√∑—»πå

3. ¿“§√—∞À√◊ÕÀπà«¬ß“π∑’Ë‡°’Ë¬«¢âÕß§«√À“∑“ß‡æ‘Ë¡∫∑

≈ß‚∑…ºŸâ°√–∑”º‘¥°ÆÀ¡“¬¥â“π°“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß

¥◊Ë¡μàÕ‡¥Á°„Àâ√ÿπ·√ß¡“°¢÷Èπ
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°‘μμ‘°√√¡ª√–°“»
¢Õ¢Õ∫§ÿ≥ §ÿ≥‰æ»“≈ ≈‘ È¡ ∂‘μ¬å π—°«‘™“°“√·≈–

°√√¡°“√∫√‘À“√»Ÿπ¬å°ÆÀ¡“¬ ÿ¢¿“æ·≈–®√‘¬»“ μ√å §≥–

π‘μ‘»“ μ√å ¡À“«‘∑¬“≈—¬∏√√¡»“ μ√å „π°“√„Àâ§”ª√÷°…“·≈–

¢âÕ‡ πÕ·π–°“√»÷°…“π’È ·≈–§≥–°√√¡°“√∫√‘À“√·ºπ§≥–∑’Ë

5  ”π—°ß“π°Õß∑ÿπ π—∫ πÿπ°“√ √â“ß‡ √‘¡ ÿ¢¿“æ (   .) „π

°“√„Àâ∑ÿπ π—∫ πÿπ°“√»÷°…“®π√“¬ß“π©∫—∫π’È ”‡√Á® ¡∫Ÿ√≥å

 ”À√—∫¢âÕ¡Ÿ≈·≈–º≈°“√»÷°…“„π∫∑§«“¡π’È‡ªìπ à«πÀπ÷Ëß¢Õß

‚§√ß°“√«‘®—¬‡√◊ËÕß ç°ÆÀ¡“¬·≈–¡“μ√°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√

‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’Ë¡’πÈ”μ“≈ ‰¢¡—π·≈–‚´‡¥’¬¡ Ÿß

¢Õßª√–‡∑»‰∑¬·≈–μà“ßª√–‡∑»é

·æ√à·≈–ª√–™“ —¡æ—π∏å, ¡ªª.

9. Forman L, et al. çFood branding influences ad libitum intake

differently in children depending on weight status. Results of a

pilot studyé. Appetite; 2009;53:76-83.
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7. °“√‚¶…≥“∑’Ë¡’°“√„™â¥“√“ π—°√âÕß π—°· ¥ß¡“‡ªìπμ—«· ¥ß ¥“√“ π—°

√âÕß π—°· ¥ßπ—Èπ®–μâÕß‡§¬∫√‘‚¿§ ‘π§â“∑’Ë‚¶…≥“π—Èπ¡“°àÕπ ·≈–¬—ß

∫√‘‚¿§Õ¬Ÿà¢≥–∑’Ë¬—ß¡’°“√‡º¬·æ√à‚¶…≥“π—ÈπÕ¬Ÿà ∑—Èßπ’È „Àâ§”π÷ß∂÷ß·π«

ªØ‘∫—μ‘¢âÕ 1-6 Õ¬à“ß‡§√àß§√—¥

8. °“√‚¶…≥“ª√–‡¿∑ àß‡ √‘¡°“√¢“¬ (Sales Promotion) μâÕß§”π÷ß∂÷ß

ª√–‚¬™πå·≈–§«“¡ª≈Õ¥¿—¬¢Õß‡¥Á° ·≈–μâÕß‰¡à‡ªìπ‡π◊ÈÕÀ“À≈—°„π°“√

‚¶…≥“

Õ—ß°ƒ… 1 °ÆÀ¡“¬ Trade Description Act of 1986 °“√§«∫§ÿ¡°“√‚¶…≥“·≈–°“√∑”°“√μ≈“¥¢Õß∏ÿ√°‘®‚¥¬∑—Ë«‰ª∑’Ë°àÕ„Àâ‡°‘¥

¢Õß¿“§√—∞ ©∫—∫ª√—∫ª√ÿß„πªï 2008 §«“¡ —∫ πÀ≈ßº‘¥ §«“¡°â“«√â“« ·≈–§«“¡‰¡à‡ªìπ∏√√¡

(The Consumer Protection

from Unfair Trading

Regulations and the Business

Protection from Misleading

Marketing Regulations 2008)

2 °ÆÀ¡“¬ Trade Description Act of 1986 À“°ºŸâª√–°Õ∫∏ÿ√°‘®‡®μπ“‚¶…≥“‡æ◊ËÕ„Àâ‡°‘¥§«“¡‡¢â“„®º‘¥„π ‘π§â“·≈–∫√‘°“√

¢Õß¿“§√—∞ ®–¡’§«“¡º‘¥∑“ßÕ“≠“‚¥¬®”§ÿ°‰¡à‡°‘π 2 ªï À√◊Õª√—∫‰¡à‡°‘π 400 ªÕπ¥å

ª√–‡∑» ≈”¥—∫ ª√–‡¿∑ ™◊ËÕ°ÆÀ¡“¬ ‡π◊ÈÕÀ“
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3 °ÆÀ¡“¬ Communications Act 1990 ‡π◊ÈÕÀ“

¢Õß¿“§√—∞ ©∫—∫ª√—∫ª√ÿßªï 2003 ·≈–‡æ‘Ë¡ °“√‚¶…≥“‰¡à¢—¥μàÕ°ÆÀ¡“¬ ‡À¡“– ¡ ´◊ËÕ —μ¬å ‡ªìπ§«“¡®√‘ß ·≈–‰¡à°àÕ

‡μ‘¡ ªï 2005, 2006, 2007 „Àâ‡°‘¥°“√‡¢â“„®º‘¥ ‡ªìπÕ—πμ√“¬ À√◊Õ≈à«ß≈–‡¡‘¥μàÕ —ß§¡„π«ß°«â“ß

·≈– 2008 √Ÿª·∫∫

°“√®—¥«“ß ‘π§â“‰¡à§«√π”¡“„™â„π√“¬°“√¢Õß‡¥Á° °“√®”°—¥ª√–‡¿∑¢Õß 

ªÕπ‡´Õ√å„π™àÕß∑“ß∑’Ë¥”‡π‘π°“√∫“ßª√–‡¿∑¢Õß√“¬°“√ ‡™àπ √“¬°“√

 ”À√—∫‡¥Á° Àâ“¡°“√‚¶…≥“Õ“À“√∑’Ë¡’πÈ”μ“≈, ‰¢¡—πÀ√◊Õ‡°≈◊Õ Ÿß ‚¥¬°“√

„™â§π¥—ßÀ√◊Õμ—«°“√åμŸπ·≈–°“√„™â¢Õß¢«—≠ø√’‡ªìπ·√ß®Ÿß„®∑’Ë¡’°“√°”Àπ¥

‡ªÑ“À¡“¬‰ª∑’Ë‡¥Á°Õ“¬ÿπâÕ¬°«à“ 15 ªï

™à«ß‡«≈“°“√‚¶…≥“„π√“¬°“√ ”À√—∫‡¥Á°

°”Àπ¥À≈—°‡°≥±å·≈–«‘∏’°“√∑’Ë™—¥‡®π„π°“√§«∫§ÿ¡°“√‚¶…≥“Õ“À“√·≈–

¢π¡‡¥Á°∑“ß‚∑√∑—»πå«à“¥â«¬¡“μ√∞“π„π°“√‚¶…≥“ ‚¥¬°“√®”·π°

ª√–‡¿∑√“¬°“√ °“√°”Àπ¥ª√–‡¿∑ ‘π§â“À√◊Õ∫√‘°“√∑’Ë‰¡à “¡“√∂‚¶…≥“‰¥â

Õ’°∑—Èß°“√°”Àπ¥¡“μ√°“√°“√®”°—¥°“√ÕÕ°Õ“°“»¢Õß‚¶…≥“∑’Ë‰¡à‡À¡“–

 ¡„π™à«ß√“¬°“√ ”À√—∫‡¥Á°Õ“¬ÿ 0-8 ªï (Ex Kids), °“√®”°—¥‡«≈“°“√

‚¶…≥“°àÕπ 21.00 π.  ”À√—∫‡¥Á°Õ“¬ÿ 5-8 ªï ·≈–°“√®”°—¥‡«≈“‚¶…≥“

°àÕπ 23.00 π. „π‡¥Á°Õ“¬ÿ 9-12 ªï  à«π‡¥Á°∑’Ë¡’Õ“¬ÿ‡°‘π 12 ªï À“°æ∫°“√

‚¶…≥“∑’Ë∑”„Àâ‡¥Á°‰¥â√—∫Õ—πμ√“¬ ®–μâÕß¡’°“√æ‘®“√≥“«à“‚¶…≥“¥—ß°≈à“«

 ¡§«√∂Ÿ°∂Õ¥∂ÕπÕÕ°®“° ∂“π’À√◊Õ‰¡à

4 ·π«∑“ßªØ‘∫—μ‘ Television Advertising ‡π◊ÈÕÀ“

¢Õß¿“§∏ÿ√°‘® Standard Code °“√§«∫§ÿ¡‡π◊ÈÕÀ“¢Õß‚¶…≥“ ÷́Ëß¢âÕ§«“¡„π°“√‚¶…≥“®–μâÕß‰¡à°àÕ„Àâ

‡Õ°™π ‡°‘¥§«“¡‡¢â“„®º‘¥¢Õßª√–‚¬™πå∑“ß‚¿™π“°“√À√◊Õ ÿ¢¿“æ¢Õßº≈‘μ¿—≥±å

‚¥¬√«¡ ™’Èπ”À√◊Õ‚πâ¡πâ“«„Àâ‡¥Á°À√◊ÕºŸâª°§√Õß´◊ÈÕ ‘π§â“ ©“°·≈–‡∑§π‘§

æ‘‡»…μâÕß‰¡à°√–μÿâπ„Àâ‡°‘¥§«“¡§“¥À¡“¬∑’Ë‰¡à “¡“√∂‡ªìπ®√‘ß‰¥â μâÕß‰¡à

 π—∫ πÿπ„Àâ∫√‘‚¿§¡“°‡°‘π‰ª ·≈–μâÕß‰¡à π—∫ πÿπ„Àâ‡°‘¥§«“¡‡ ’¬À“¬

¥â“π ÿ¢¿“æ„π™àÕßª“°

°“√‰¥â√—∫Õπÿ≠“μ

Õ’‡¡≈å·≈–¢âÕ§«“¡∑’Ë àß∑“ß SMS ®–μâÕßμ√«® Õ∫‰¥â·≈–‰¥â√—∫§«“¡

¬‘π¬Õ¡∑’Ë™—¥‡®π®“°æàÕ·¡àÀ√◊ÕºŸâª°§√Õß°àÕπ∑’Ë®–μ‘¥μàÕ ◊ËÕ “√ºà“π∑“ß¡◊Õ

∂◊Õ¢Õß‡¥Á°

 À√—∞ 1 °ÆÀ¡“¬ Childrenûs Television Act °“√§«∫§ÿ¡‡«≈“„π°“√‚¶…≥“

Õ‡¡√‘°“ ¢Õß¿“§√—∞ 1990 ©∫—∫ª√—∫ª√ÿßªï 2008 °“√®”°—¥°“√‚¶…≥“„π™à«ß√“¬°“√∑’Ë°”Àπ¥‡ªÑ“À¡“¬‡¥Á°Õ“¬ÿμË”°«à“ 12 ªï

„Àâ‚¶…≥“ 10.5 π“∑’μàÕ™—Ë«‚¡ß„π«—πÀ¬ÿ¥ ÿ¥ —ª¥“Àå ·≈– 12 π“∑’μàÕ

™—Ë«‚¡ß„π™à«ß√–À«à“ß —ª¥“Àå

2 °ÆÀ¡“¬ Federal Trade Commission °“√ª°ªÑÕßºŸâ∫√‘‚¿§®“°°“√¥”‡π‘π∏ÿ√°‘®∑’Ë‰¡à‡ªìπ∏√√¡

¢Õß¿“§√—∞ Act 1914

3 ·π«∑“ßªØ‘∫—μ‘ the Product Presentation and °“√ àß‡ √‘¡ ÿ¢¿“æ

¢Õß¿“§∏ÿ√°‘® Claim of the Childrenûs °“√ àß‡ √‘¡°“√„™âº≈‘μ¿—≥±å∑’Ë¥’μàÕæ—≤π“°“√¥â“π ÿ¢¿“æ¢Õß‡¥Á°·≈–

‡Õ°™π Advertising Review Unitûs æ—≤π“°“√¥â“π°“√ªØ‘∫—μ‘∑“ß‚¿™π“°“√

Self-Regulatory Guidelines for °“√‚¶…≥“

ª√–‡∑» ≈”¥—∫ ª√–‡¿∑ ™◊ËÕ°ÆÀ¡“¬ ‡π◊ÈÕÀ“
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Childrenûs Advertising 1975 °“√‚¶…≥“Õ“À“√§«√· ¥ß„Àâ‡ÀÁπ∂÷ß°“√°‘π∑’Ë ¡¥ÿ≈ ‡æ’¬ßæÕ·≈–‡À¡“– ¡

©∫—∫ª√—∫ª√ÿßªï 2003 °“√‚¶…≥“¢π¡¢∫‡§’È¬«§«√®–· ¥ß„Àâ‡ÀÁπÕ¬à“ß™—¥‡®π«à“‰¡à‡ªìπ°“√°‘π

‡æ◊ËÕ∑¥·∑π¡◊ÈÕÕ“À“√À≈—°

4 ·π«∑“ßªØ‘∫—μ‘ the Childrenûs Food and °“√°”°—∫°“√‚¶…≥“∑’Ë¡ÿàßμ√ß‰ª Ÿà‡¥Á°„π ◊ËÕ·∫∫¥—Èß‡¥‘¡‰¥â·°à ∑’«’  ‘Ëßæ‘¡æå

μ“¡§«“¡ ¡—§√ Beverage Advertising «‘∑¬ÿ ·≈–Õ‘π‡∑Õ√å‡πÁμ  ◊ËÕ„À¡à ‡™àπ ¡◊Õ∂◊Õ ¡“√å∑‚øπ ·∑∫‡≈Áμ «‘¥’‚Õ‡°¡

„®¢Õß¿“§∏ÿ√°‘® Initiative (CFBAI) ªï 2006 ·≈–°“√‚¶…≥“·∫∫ª“°μàÕª“°

‡Õ°™π∑’Ë‡¢â“√à«¡ ©∫—∫ª√—∫ª√ÿßªï 2010 À≈—°°“√„π°“√‚¶…≥“

‡ªìπ ¡“™‘° ·≈– 2013 1. °“√‚¶…≥“μâÕß‚¶…≥“Õ“À“√∑’Ë¥’μàÕ ÿ¢¿“æ¡“°°«à“ ·≈–‰¡à‚¶…≥“¡ÿàß

μ√ß‰ª∑’Ë‡¥Á°

2. °“√ √â“ß¡“μ√∞“π·≈–æ—≤π“‡°≥±å√Ÿª·∫∫‚¿™π“°“√„Àâ Õ¥§≈âÕß°—∫

¡“μ√∞“π∑“ß«‘∑¬“»“ μ√å·≈–À√◊Õ¡“μ√∞“π¢Õß√—∞∫“≈

3. ®”°—¥°“√„™â∫ÿ§§≈∑’Ë “¡∑’Ë‰¥â√—∫„∫Õπÿ≠“μ‡ªìπμ—«≈–§√ §π¥—ß ·≈–¥“√“

¿“æ¬πμ√å ºŸ°‰ª„π‚¶…≥“∑’Ë¡ÿàßμ√ß‰ª∑’Ë‡¥Á°

4. Àâ“¡°“√‚¶…≥“‚¥¬°“√«“ßº≈‘μ¿—≥±åÕ“À“√·≈–‡§√◊ËÕß¥◊Ë¡‰«â„π√“¬°“√

À√◊Õ‚¥¬‡π◊ ÈÕÀ“∫∑∫√√≥“∏‘°“√¢Õß ◊ËÕ∑’ ËμâÕß°“√‡º¬·æ√à„Àâ‡¥Á° ‡æ◊ ËÕ

«—μ∂ÿª√– ß§å„π°“√ àß‡ √‘¡°“√¢“¬º≈‘μ¿—≥±å‡À≈à“π—Èπ

5. °“√®”°—¥°“√‚¶…≥“μ“¡§”π‘¬“¡¢Õß°“√‚¶…≥“∑’Ë ç¡ÿàßμ√ß‰ª∑’Ë‡¥Á°é

6. ‰¡à‚¶…≥“·∫√π¥åÀ√◊Õμ√“ ‘π§â“Õ“À“√„Àâ°—∫‡¥Á°„π‚√ß‡√’¬πª√–∂¡»÷°…“

(¢âÕ®”°—¥π’È ‰¡à‰¥â„™â°—∫°“√√–¥¡∑ÿπ °“√°ÿ»≈ °“√®—¥«“ßº≈‘μ¿—≥±åÕ“À“√

∫√‘°“√ àß¢âÕ§«“¡ “∏“√≥–À√◊Õ√“¬°“√μà“ßÊ ∑’Ë¡Õ∫„Àâ°—∫ºŸâ∫√‘À“√‚√ß‡√’¬π)

∫√“ ‘́≈ 1 √à“ß°ÆÀ¡“¬ Bill No.6080/2005 in the Àâ“¡°“√‚¶…≥“√«¡∑—Èß°“√¢“¬ ‘π§â“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡∑’ËÕ“®∑”„Àâ‡°‘¥

¢Õß¿“§√—∞ Brazilian Congress (√à“ß ‚√§Õâ«π„π«‘∑¬ÿ·≈–‚∑√∑—»πå√–À«à“ß 6.00 ·≈– 21.00 π.

°ÆÀ¡“¬)

2 °ÆÀ¡“¬ The Consumersû Protection Àâ“¡°“√‚¶…≥“∑’Ë∑”„Àâ‡¢â“„®º‘¥À√◊Õ‰¡à‡À¡“– ¡

¢Õß¿“§√—∞ Code of 1990 (CPC for

Código de Defesado

Consumidor)

3 ·π«∑“ßªØ‘∫—μ‘ Brazilian Advertising °“√‚¶…≥“Õ“À“√®–μâÕß√–∫ÿ™—¥∂÷ß§ÿ≥§à“∑“ß‚¿™π“°“√·≈–·§≈Õ√’¢Õß

¢Õß¿“§∏ÿ√°‘® Self-Regulation Code of 1978 Õ“À“√∑’Ë¡’°“√‚¶…≥“

‡Õ°™π

ÕÕ - 1 °ÆÀ¡“¬ Childrenûs Television ‡π◊ÈÕÀ“

‡μ√‡≈’¬ ¢Õß¿“§√—∞ Standards of the Australian °“√‚¶…≥“Õ“À“√„Àâ°—∫‡¥Á°‰¡à “¡“√∂„™â¢âÕ¡Ÿ≈∑’Ë∑”„Àâ‡¢â“„®º‘¥À√◊Õ‰¡à∂Ÿ°

Broadcasting Act 1992 ©∫—∫ μâÕß‡°’Ë¬«°—∫§ÿ≥§à“∑“ß‚¿™π“°“√¢ÕßÕ“À“√

ª√—∫ª√ÿßªï 2009 °“√§«∫§ÿ¡™à«ß‡«≈“„π°“√‚¶…≥“

Àâ“¡°“√‚¶…≥“°àÕπ·≈–À≈—ß√“¬°“√¢Õß‡¥Á° ‚¥¬Àâ“¡°“√‚¶…≥“„π™à«ß

√“¬°“√∑’Ë¡ÿàß‡ªÑ“‰ª∑’Ë‡¥Á°°àÕπ«—¬‡√’¬π °“√®”°—¥®”π«π¢Õß°“√‚¶…≥“„π

√–À«à“ß√“¬°“√ ”À√—∫‡¥Á°«—¬‡√’¬π√–¥—∫ª√–∂¡»÷°…“ ·≈–°“√®”°—¥°“√∑”

È́”¢Õß°“√‚¶…≥“·≈–∫√√¥“√“¬°“√‚∑√∑—»πå∑’Ë¡’≈—°…≥–‡ªìπ√“¬°“√¢Õß‡¥Á°

ª√–‡∑» ≈”¥—∫ ª√–‡¿∑ ™◊ËÕ°ÆÀ¡“¬ ‡π◊ÈÕÀ“
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2 °ÆÀ¡“¬ State and Territory Food Acts Àâ“¡°“√‚¶…≥“Õ“À“√„π≈—°…≥–∑’Ë‡ªìπ‡∑Á®À√◊Õ∑”„Àâ‡¢â“„®º‘¥

¢Õß¿“§√—∞ (various years)

3 °ÆÀ¡“¬ Trade Practices Act 1974 Àâ“¡°“√‚¶…≥“∑’Ë∑”„Àâ‡¢â“„®º‘¥·≈–∑’Ë‡ªìπ°“√À≈Õ°≈«ß

¢Õß¿“§√—∞ À√◊Õ Competition and

Consumer Act 2010

4 ·π«∑“ßªØ‘∫—μ‘ the Commercial Television ‡π◊ÈÕÀ“

¢Õß¿“§∏ÿ√°‘® Industry Code of Practice °“√‚¶…≥“ ”À√—∫º≈‘μ¿—≥±åÕ“À“√‰¡à§«√ª√–°Õ∫¥â«¬¢âÕ¡Ÿ≈„¥Ê ∑’Ë∑”„Àâ

‡Õ°™π 1999 ‡¢â“„®º‘¥À√◊Õ‰¡à∂Ÿ°μâÕß‡°’Ë¬«°—∫§ÿ≥§à“∑“ß‚¿™π“°“√¢Õßº≈‘μ¿—≥±åπ—Èπ

√Ÿª·∫∫

°“√®”°—¥„π°“√‚¶…≥“Õ“À“√∑’Ë¡ÿ àßμ√ß‰ª Ÿà‡¥Á° À≈—°‡°≥±å¢Õß°“√®—¥

À¡«¥À¡Ÿà·≈–°“√«“ßμ”·Àπàß ‘π§â“„π°“√‚¶…≥“

5 ·π«∑“ßªØ‘∫—μ‘ the Australian Association of ‡π◊ÈÕÀ“

¢Õß¿“§∏ÿ√°‘® National Advertisers Code for °“√‚¶…≥“ ”À√—∫Õ“À“√·≈–À√◊Õ‡§√◊ËÕß¥◊Ë¡„Àâ°—∫‡¥Á°μâÕß‰¡à π—∫ πÿπ

‡Õ°™π Advertising to Children 2003 À√◊Õ àß‡ √‘¡°“√¥”‡π‘π™’«‘μ∑’Ë‡©◊ËÕ¬™“ √«¡∑—Èß°“√√—∫ª√–∑“πÕ“À“√À√◊Õ

π‘ —¬°“√¥◊Ë¡∑’Ë‰¡à¡’ª√–‚¬™πåμàÕ ÿ¢¿“æ·≈–μâÕß‰¡à¡’¢âÕ¡Ÿ≈∑’Ë∑”„Àâ‡¢â“„®º‘¥

À√◊Õ‰¡à∂Ÿ°μâÕß‡°’Ë¬«°—∫§ÿ≥§à“∑“ß‚¿™π“°“√¢Õßº≈‘μ¿—≥±åπ—Èπ

√Ÿª·∫∫

°“√‚¶…≥“À√◊Õ°“√ ◊ËÕ “√°“√μ≈“¥ ®–μâÕß‰¡à‡ÀÁπ¿“æ§πÀ√◊Õ· ¥ß„Àâ

‡ÀÁπ∂÷ß«— ¥ÿ„π∑“ß∑’Ë‡≈◊Õ°ªØ‘∫—μ‘°—∫∫ÿ§§≈ À√◊Õ°“√ ∫ª√–¡“∑¥ŸÀ¡‘Ëπ

∫ÿ§§≈À√◊Õ à«π¢Õß™ÿ¡™π„π‡√◊ËÕß¢Õß‡™◊ÈÕ™“μ‘  —≠™“μ‘ ‡æ» Õ“¬ÿ Ωí°„ΩÉ„π

‡√◊ËÕß‡æ» »“ π“ §«“¡æ‘°“√À√◊Õ§«“¡‡®Á∫ªÉ«¬∑“ß®‘μ §«“¡‡™◊ËÕ∑“ß°“√‡¡◊Õß

‰¡à§«√· ¥ß§«“¡¥÷ß¥Ÿ¥∑“ß‡æ» ‰¡àπ”‡ πÕÀ√◊Õ· ¥ß„Àâ‡ÀÁπ∂÷ß§«“¡√ÿπ·√ß

„™â¿“…“‡À¡“– ¡ ·≈–‰¡à¢—¥μàÕ¡“μ√∞“π¢Õß™ÿ¡™π„π‡√◊ËÕß ÿ¢¿“æ·≈–

§«“¡ª≈Õ¥¿—¬

∫√‘…—∑§Ÿà·¢àß

°“√‚¶…≥“À√◊Õ°“√ ◊ËÕ “√°“√μ≈“¥μâÕß‰¡à∑”À√◊Õ‰¡à§«√∑”„π≈—°…≥–∑’Ë

‡ªìπ‡∑Á®À√◊Õ∑”„Àâ —∫ πÀ√◊Õ‡¢â“„®º‘¥ ‰¡à¡’°“√∫‘¥‡∫◊Õπ§«“¡®√‘ß¢Õß§Ÿà·¢àß

6 ·π«∑“ßªØ‘∫—μ‘ the Australian Association of ‡π◊ÈÕÀ“

¢Õß¿“§∏ÿ√°‘® National Advertisers Code for °“√‚¶…≥“·≈–°“√ ◊ËÕ “√°“√μ≈“¥„π‡¥Á°∑’Ë¡’Õ“¬ÿμË”°«à“ 15 ªï μâÕßπ”

‡Õ°™π Advertising or Marketing ‡ πÕ¢âÕ‡∑Á®®√‘ß ª≈Õ¥¿—¬ ‰¡à· ¥ß¿“æÀ√◊Õ‡Àμÿ°“√≥å∑’Ë‡°‘¥¢÷Èπ„π≈—°…≥–

Communication to Children ∑’Ëπà“°≈—«‡°‘π§«√À√◊Õπà“«‘μ°°—∫‡¥Á° ‰¡à™à«¬‡æ‘Ë¡§«“¡æ÷ßæÕ„®∑“ß‡æ»¢Õß‡¥Á°

2008 ‰¡à°√–μÿâπ„Àâ‡¥Á°√âÕß¢ÕæàÕ·¡àÀ√◊ÕºŸâª°§√Õß„Àâ´◊ÈÕ ‘π§â“π—Èπ μâÕß‰¡à„™â§”

„π°“√‚¶…≥“À√◊Õ°“√ ◊ËÕ “√°—∫‡¥Á°„π¥â“π√“§“∑’Ë∑”„Àâ√Ÿâ ÷°«à“≈¥≈ß ‡™àπ

ç‡∑à“π—Èπé À√◊Õ ç‡æ’¬ß·§àé ·≈–°“√‚¶…≥“À√◊Õ°“√ ◊ËÕ “√°“√μ≈“¥„π

‡¥Á°®–μâÕß Õ¥§≈âÕß°—∫ the AANA Food & Beverages Advertising &

Marketing Communications Code

√Ÿª·∫∫

°“√‚¶…≥“·≈–°“√ ◊ËÕ “√°“√μ≈“¥„π‡¥Á°∑’Ë¡’Õ“¬ÿμË”°«à“ 15 ªï μâÕß‰¡à¡’
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°“√®—¥«“ßμ”·Àπàß ‘π§â“‰«â„π ◊ËÕ ¢âÕ§«“¡‡©æ“–°“√°≈à“«Õâ“ß„¥ÊÀ√◊Õ¢âÕ¡Ÿ≈

μâÕß¡’‡§√◊ËÕßÀ¡“¬¥Õ°®—π À√◊Õ‡™‘ßÕ√√∂∑’Ë„™â„π°“√‚¶…≥“À√◊Õ°“√ ◊ËÕ “√

°“√μ≈“¥·°à‡¥Á°®–μâÕß· ¥ß‡¥àπ™—¥·≈–Õ∏‘∫“¬Õ¬à“ß™—¥‡®π·°à‡¥Á° °“√·¢àß

¢—πμâÕß¡’∫∑ √ÿª¢Õß°Ææ◊Èπ∞“π ”À√—∫°“√·¢àß¢—π √«¡∂÷ß«—πªî¥ ”À√—∫

√“¬°“√‰¥âÕ¬à“ß™—¥‡®π μâÕß‰¡à„™â∫ÿ§§≈∑’Ë‡ªìπ∑’Ëπ‘¬¡À√◊Õ¥“√“„π°“√‚¶…≥“

·≈–¢Õßæ√’‡¡’Ë¬¡‰¡à§«√ √â“ß§«“¡ª√–∑—∫„®∑’Ë‡ªìπ‡∑Á®À√◊Õ∑”„Àâ‡¢â“„®º‘¥

„π®‘μ„®¢Õß‡¥Á°‡°’Ë¬«°—∫∏√√¡™“μ‘À√◊Õ‡π◊ÈÕÀ“¢Õß ‘π§â“π—ÈπÊ

7 ·π«∑“ßªØ‘∫—μ‘ the AANA Food & Beverages ‡π◊ÈÕÀ“

¢Õß¿“§∏ÿ√°‘® Advertising & Marketing °“√‚¶…≥“Õ“À“√·≈–‡§√◊ËÕß¥◊Ë¡„π‡¥Á°∑’Ë¡’Õ“¬ÿμË”°«à“ 15 ªï μâÕß‰¡à∑”„Àâ

‡Õ°™π Communications Code 2009 ‡¢â“„®º‘¥À√◊Õ‰¡àÀ≈Õ°≈«ß ‰¡à∂Ÿ°„™âª√–‚¬™πå®“°®‘πμπ“°“√¢Õß‡¥Á° ‰¡à

√–∫ÿÀ√◊Õ∫àß∫Õ°∂÷ß°“√¡’‰«â„π§√Õ∫§√ÕßÀ√◊Õ„™â‚¥¬‡©æ“–Õ¬à“ß¬‘ËßÕ“À“√

À√◊Õ‡§√◊ËÕß¥◊Ë¡ ”À√—∫‡¥Á°´÷Ëß®–∑”„Àâ‰¥â‡ª√’¬∫∑“ß°“¬¿“æ∑“ß —ß§¡À√◊Õ

∑“ß®‘μ«‘∑¬“°«à“‡¥Á°§πÕ◊ËπÊ ‰¡à √â“ß·√ß¥÷ß¥Ÿ¥„®„¥Ê ·°à‡¥Á° ‡æ◊ËÕ°√–μÿâπ

„ÀâæàÕ·¡àºŸâª°§√ÕßμâÕß´◊ÈÕμ“¡∑’Ë‡¥Á°√âÕß¢Õ ·≈–μâÕß‰¡à¡’°“√°≈à“«∂÷ß à«π

º ¡æ‘‡»…À√◊Õ¢Õßæ√’‡¡’Ë¬¡´÷Ëß‡ªìπÕß§åª√–°Õ∫Àπ÷Ëß∑’Ëπ”‡ πÕÕ“À“√À√◊Õ

‡§√◊ËÕß¥◊Ë¡ ”À√—∫‡¥Á°

8 ·π«∑“ßªØ‘∫—μ‘ the AANA Environmental °“√°≈à“«Õâ“ß∫√‘∫∑·«¥≈âÕ¡„π°“√‚¶…≥“À√◊Õ°“√ ◊ËÕ “√°“√μ≈“¥ ®–

¢Õß¿“§∏ÿ√°‘® Claims in Advertising & μâÕß‰¡à∑”„Àâ‡¢â“„®º‘¥À√◊Õ‰¡àÀ≈Õ°≈«ß μâÕß‰¡à§≈ÿ¡‡§√◊ÕÀ√◊Õ™—¥‡®π μâÕß

‡Õ°™π Marketing Code  ¡¥ÿ≈ μâÕß· ¥ß§«“¡√—∫º‘¥™Õ∫μ“¡°ÆÀ¡“¬À√◊Õ¢âÕ®”°—¥∑’Ë ”§—≠ ·≈–¡’

§ÿ≥ ¡∫—μ‘‚¥¥‡¥àπ„π¿“…“∑’Ë™—¥‡®π·≈–‡©æ“–‡®“–®ß  –∑âÕπ„Àâ‡ÀÁπ∂÷ß

√–¥—∫¢Õß§«“¡‡ªìπ«‘∑¬“»“ μ√å ·≈–°“√„™â§”»—æ∑å∑“ß«‘∑¬“»“ μ√å ¿“…“

∑“ß‡∑§π‘§ À√◊Õ ∂‘μ‘ μâÕß∑”„π≈—°…≥–∑’Ë¡’§«“¡‡À¡“– ¡μàÕ°“√ ◊ËÕ “√

Õ¬à“ß™—¥‡®π ·≈– “¡“√∂‡¢â“„®‰¥âÕ¬à“ßßà“¬¥“¬ °“√μ’æ‘¡æåº≈°“√«‘®—¬®–

μâÕß√–∫ÿπ—°«‘®—¬·≈–¡’·À≈àßÕâ“ßÕ‘ß

 ‘ß§‚ª√å 1 °ÆÀ¡“¬ the Food Regulations 2006 ‡π◊ÈÕÀ“

¢Õß¿“§√—∞ °“√‚¶…≥“Õ“À“√®–μâÕß‰¡à¡’¢âÕ§«“¡Õ—π‡ªìπ‡∑Á®À√◊Õ∑”„Àâ‡¢â“„®º‘¥„π·∫√π¥å

√Ÿª¿“æ À√◊Õ‡§√◊ËÕßÀ¡“¬∑’ËÕâ“ßÕ‘ß

°“√°≈à“«Õâ“ß∑“ß ÿ¢¿“æ

°“√‚¶…≥“Õ“À“√μâÕß‰¡à¡’§”°≈à“«Õâ“ß„¥Ê ∑’Ëμ’§«“¡‰¥â«à“‡ªìπ§”·π–π”

√—∫√Õß ¢Õß∫ÿ§≈“°√∑“ß°“√·æ∑¬å«à“®–™à«¬ªÑÕß°—π ∫√√‡∑“À√◊Õ√—°…“‚√§

À√◊Õ‡ß◊ ËÕπ‰¢„¥Ê ∑’Ë¡’º≈μàÕ√à“ß°“¬¡πÿ…¬å·≈– ÿ¢¿“æÀ√◊Õ∑”„Àâ ¿“æ

√à“ß°“¬¥’¢÷Èπ®“°°“√∫√‘‚¿§Õ“À“√π—Èπ

2 °ÆÀ¡“¬ the Consumer Protection Act Àâ“¡°“√°≈à“«Õâ“ß ‘π§â“Õ¬à“ßº‘¥Ê À√◊Õ∑”„Àâ‡¢â“„®º‘¥

¢Õß¿“§√—∞ 2003 ©∫—∫ª√—∫ª√ÿßªï 2009

(Fair Trading)

3 ·π«∑“ßªØ‘∫—μ‘ Singapore Code of Advertising °“√‚¶…≥“‰¡à§«√ àß‡ √‘¡Õ¬à“ß‡™‘ß√ÿ°„Àâ‡¥Á°°‘π¡“°‡°‘π‰ª μ≈Õ¥∑—Èß«—π

¢Õß¿“§∏ÿ√°‘® Practice (SCAP) 2008 À√◊Õ∑”„Àâ°‘π¢π¡À√◊Õ¢Õß«à“ß·∑πÕ“À“√¡◊ÈÕÀ≈—°

‡Õ°™π
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