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Abstract

This research is a quantitative research using descriptive statistics with the objective 1) to study food
consumption behavior that causes obesity in adolescents, 2) to study the marketing communication factors of
high calories food products in adolescents and 3) to study the marketing communication of high calories food
related to obesity consumer behavior in adolescents. The sample group was students in higher education
institutions in Thailand, total 400 people aged between 18-25 years old by finding the percentage, mean,
standard deviation and analysis of relationships using Pearson's correlation coefficients. It was found that the

marketing communication factors consist of advertising channels with the highest mean of 3.96 (S.D. =. 549).
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Followed by direct marketing, which is 3.59 (SD = .692). Public relations is 3.55 (SD = .530). Marketing
promotion is 3.27 (SD = .581) and personal selling is 3.06 (SD = .526). The consumption behavior that cause
obesity in adolescents are found that in addition to eating high-sugar, high-fat and high-carbohydrate foods,
they are over-consumed because eating more than 3 meals and in excess amount is necessary because
there are other activities at the same time with eating. The resulting from enjoyment, therefore eating more
food which eating more than necessary is the highest average behavior in consumption behavior. As for the
relationship between marketing communications of high calories food with obesity consumer behavior in
adolescents, it is found that there is a positive correlation in .672 with statistical significance at .01.

Keywords: Marketing Communication, Consumer Behavior, Obesity, Adolescents, High Calories Food
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