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wata: The Impact of COVID-19 on Eating Environments and Activity

in Early Childhood Education and Care in Alberta, Canada:
A Cross-Sectional Study (Lynne M, et al. Nutrient. Published: 26 November 2021)
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mﬁ"a‘ﬁ'a: Can Double Fortification of Salt with Iron and lodine Reduce Anemia, Iron Deficiency

Anemia,lron Deficiency,lodine Deficiency, and Functional Outcomes? Evidence of Efficacy,

Effectiveness and Safety

(Leila M Larson et al., Published on February 15 ,2021)
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#adia: Food Marketing Influences Children’s Attitudes, Preferences and Consumption:
A Systematic Critical Review (Smith Ret al. Nutrient. Published :18 April 2019.)
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® Boolean search strings (AND, OR, NOT): (market* OR persua* OR
advert* OR commercial OR promot* OR technique OR brand*) AND (child* OR
adolescen* OR “young people” OR teen OR “junior high” OR “primary school” OR
“high school” OR “secondary school” OR youth OR boys OR girls OR camp OR

parent) AND (food OR drink OR beverage OR snack OR juice OR soda NOT alcohol®)
AND (consum* OR attitude OR choice OR intake OR prefer®)
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